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WHO WE ARE

V I N V E NTI O N S AT A G L AN CE
Vinventions market shares in strategic countries

V I N V E N T I O N S

p rote cts

56%

2.8

OF THE TOP - 200
US best-selling wines

30%

35%

FRANCE

US

80%

B OT T L E S P ROT E C T E D
BY V I N V E N T I O N S I N 2019

OF THE TOP - 20
wineries worldwide

60
ICON AND
AWARD-WINNING WINERIES

Second largest wine closure
company worldwide

c h o o s e V i nv e n t i o n s
to p rote ct h u n d re d s of

1

+

90+

BI L L I O N

WHO WE ARE

SPAIN

ITALY

from the consistent and rigorous execution of our growth strategy.

14%

25%

3%
58%

POINT WINES WORLDWIDE

PLANTCORCTM CATEGORY
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17% 15%

These results demonstrate continued positive momentum

OVER

G LO BA L M A RK E T S H A RE

WINE CLOSURE
SOLUTION
BRANDS

30%

ARGENTINA

201 9 B ra n d Po r t fo l i o B re a kd ow n

14%

7

12%

GERMANY

BI L L I O N

closing every

7th
BOTTLE WORLDWIDE

WORLDWIDE

550

EMPLOYEES

FACTORIES
in Belgium, France, Gemany,
Italy, Argentina, South Africa,
United States, China

MORE THAN

8,000
CUSTOMERS

in over

50

COUNTRIES

on

5

CONTINENTS

V I N V E NTI O N S AT A G L AN CE
PRODUCT

PLANET

100%

PRODUCT
launches

NEW

PEOPLE

OF NOMACORC GREEN LINE

30

sourced from sustainably

PRODUCT LAUNCHES

managed production

2

GREEN TEAMS
driving more than 10 sustainability initiatives on top of their daily jobs

i n t he past

10

300+

YEARS

MILLION
PATENTS
worldwide

WINE BOTTLES SAVED FROM SPOILAGE

each year

‘SAFE WORKPLACE’ PROGRAM
in each production site

90

GRANTED PATENTS

99%

49

G LU E - F RE E P RO D U C T S

PENDING PATENTS

35

PHILANTROPIC PROJECTS
around the world

PUBLICATION
and awards

30

CO2

NOMACORC GREEN LINE
HAS A ZERO-CARBON
FOOTPRINT

WHO WE ARE

SCIENTIFIC & TECHNICAL
PAPERS PUBLISHED

13

MAJOR INNOVATION
AWARDS WON

100%

RE N EWA BL E E N E RGY
in the largest production site (Thimister)

Vinventions is continuously exploring ways to
lesson our impact on the environment even
after the closures leave our facility. We pack
orders greater than 30K into reusable eco
bins rather than individual boxes. This
reduces our cardboard usage by 60%
and lightens to load for shipping. We
actively find 3rd-party companies
whom utilize our recycled raw
materials. We have dedicated staff
who focus logistics and coordination
of all recycling programs – winery
waste, retail collections and
consumer take back programs.
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Don Huffman | Director of Sales and Wine Quality, North America

O U R S TRU C T U RE
3 REGIONS

3 STRATEGIC PILLARS

3 STRATEGIC SUPPORTS

EUROPE
(Included South-Africa
and Asia Pacific)

PRODUCT DEVELOPMENT
& INNOVATION

HUMAN RESOURCES

NORTH AMERICA

STRATEGIC MARKETING
-Product Management
-Global Communication

FINANCE

SOUTH AMERICA

GLOBAL TECHNOLOGY
& EXCELLENCE

IT & DIGITALIZATION
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WHO WE ARE

WINE QUALITY SOLUTIONS

SUSTAINABILITY

I am proud to
work at
Vinventions.
I believe working at
Vinventions is made
easy. The inherent
eagerness to change
flourishes throughout
the facility. We are in the
process of creating
systems to make us
more effective. I enjoy
being part of the effort.
Oscar Leon |
Quality, Regulatory &
Compliance - USA

MESSAGE FROM OUR LEADERSHIP
Sustainability is a substantial part of Vinventions’ core beliefs: it is one of our
Guiding Principles and, as such, influencing our key business decisions.
In every decision we make, the most important consideration is for us to find the
right balance in creating value for our employees and our customers while still
preserving our communities and our planet. We act responsibly towards them all.

Frédéric Grégoire
Head of Global Technology & Excellence

Denis Van Roey,
CEO of Vinventions

Dear Reader,
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WHO WE ARE

Nomacorc was founded in 1998 by Marc Noel and run as a family business
guided by strong values. In 2015 Vinventions LLC was created and fostered
those same family values of:
Love, Trust & Respect
Honesty, Integrity & Fairness
Team Work
Clear Communication
Optimistic Realism
Curiosity
Financial Discipline
Fun

•

We are committed to creating value for our customers through innovation
and the application of best practices in order to offer solutions resulting in
maximum wine quality, preservation and consistency.

•

We actively impact the value chain to reduce our environmental footprint.

•

We recruit, identify and develop talent, creating a culture of excellence
where every employee performs to his/her best.

•

We are committed to the harmonious development of our society and
actively contribute/support local initiatives as well as philanthropic activities
from our associates that positively impact our communities.

From our early beginning with the creation of Nomacorc closures, our purpose
has always been to reduce wine waste by bringing a sustainable solution to a
problem faced by the wine industry. We protect wine from faults and outside
influences that cause unwanted defects (like cork taint, oxidation or reduction),
and consequently reduce waste. Our closure solutions ensure that wines are
delivered as winemakers intend.
Through this report, we reaffirm our commitment to sustainability as a core
principle we live by at Vinventions. We will be making significant efforts in the
coming years to ensure a sustainable future for our business, our environment,
and our families.
We will continuously strive to be the most innovative, sustainable and trusted
global supplier of closure solutions and services in the wine industry.
We look forward to contributing to a better future.
Thank you for sharing our passion and commitment to sustainability.
Yours Sincerely,
Denis Van Roey
CEO of Vinventions

Frédéric Grégoire
Head of Global Technology & Excellence

O U R MI S S I O N AN D S US TAI NAB I LIT Y S TR ATEGY
MISSION
We help wineries and retailers ensure
their wines present as intended
and delight the consumer.

We create value for our customers
by innovating and applying leading
practices to offer the most appropriate
solutions to maximize wine quality,
preservation and consistency.

We commit to building a more
sustainable environment, industry and
company.

SUSTAINABILITY STRATEGY
We act responsibly towards our people, our
customers, our communities and our planet.
We invest only in products that are efficient and
environment-friendly, are made of renewable,
circular or biodegradable materials, and can be
easily recycled and are superior in wine quality
preservation

We create a caring and healthy workplace for
our associates; we empower, develop and build
strong teams, without compromise on ethics and
integrity.

We have a social responsibility to contribute to
the harmonious development of our society. We
actively contribute / support local initiatives as
well as philanthropic activities from our associates
that positively impact our communities.
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We actively impact our value chain to reduce our
environmental footprint.
Sustainability has been an important part of
Vinventions’ core beliefs: It is one of our Guiding
Principles that influences our key decisions as a
business. Nomacorc Green Line closures are crafted using
sustainably-harvested
raw
materials,
which
reduces
environmental impact.
Oscar Leon | Quality, Regulatory & Compliance - USA

O U R G U I D I N G PRI N CI PLE S
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WE LIVE BY 6 GUIDING PRINCIPLES THAT DEFINE WHO WE ARE AND HOW WE BEHAVE:

1

CUS TOM E R
CE N T R I CI T Y

•
•
•
•

We
We
We
We

I N N OVAT I O N

•
•
•

We innovate in all aspects of our business – people, products and processes
We lead the industry by answering the challenges of our customers, associates and communities
We create valuable differentiation

E M P OW E R M E N T

•
•
•
•
•

We
We
We
We
We

promote entrepreneurship
make decisions as close as possible to the action
encourage delegation and expect accountability
have high standards, set ambitious targets and always strive for superior performance
identify the strengths of each employee and empower them to reach their full potential

O PE N T E A MWO R K

•
•
•
•

We
We
We
We

embrace and channel the power of diversity
mutually respect, trust and support each other, our customers, suppliers and partners
communicate openly, listen actively and enjoy our journey together
learn from mistakes and always assume positive intent

S US TA I N A B I L I T Y

•
•
•

We minimize the environmental impact of our products, practices and behaviours
We are committed to achieving sustainable growth that positively contributes to our communities
We collaborate with our customers and partners to advance their sustainability ambitions

LO N G -T E R M
RESPONSIBILIT Y

•
•
•

We ensure a safe and stimulating workplace for our associates
We build a long term future for our stakeholders
We are fully compliant with the law and our Guiding Principles

Including customers, employees, shareholders, suppliers/partners, communities, etc.

are a customer-centric company and are committed to customer intimacy
value long term partnership with our customers and are invested in their success
listen carefully, seek to understand our customers’ needs and answer with innovative solutions
serve our customers with excellence, passion and a bias for action

O U R PRO D U C T S
V I N V E N TI O N S
As the most comprehensive provider of sustainable, high performance closure solutions worldwide, Vinventions includes three product
categories and a service brand designed to support the diverse requirements of still wine producers across five continents.
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Driven by a steadfast commitment
SÜBR is the world’s first
to innovation, sustainability and
polyurethane-free and taintcontinuous improvement, Nomacorc
free micro-natural closure. It
Green Line is a new “category” of
offers low oxygen ingress and
closures called PlantCorc™, derived
from sustainable, renewable, sugarcane- optimal consistency and cellar
based raw materials that offer
aging performance.
dramatic improvements in wine closure
Performance, Design, and Sustainability.

Do you want to know more
about the Nomacorc
production process?

Do you want to know more
about the SÜBR
production process?

Vinventions’ Vintop line
of high-performance
screwcap closures is perfect
for wines which require a
new-world look and cater to
consumers who appreciate the
convenience of a screwcap.

Do you want to know more
about the Vintop
production process ?

Wine Quality Solutions
offering, a line of uniquely
innovative analyzers,
equipments and services
designed to provide real-time
wine quality control.

Do you want to know more
about real-time
wine quality control?

O U R I N N OVATI O N TIME LI N E
NOMACORC
I ST GENERATION

NOMACORC
2ND GENERATION

ZERO TAINT &
20% LIGHTER &
CONSISTENT WINE BETTER CELLAR AGING
QUALITY PERFORMANCE
PERFORMANCE

1999

2006

INNOVATION IN
NATURAL ALTERNATIVES

NOMACORC GREEN LINE
CARBON
FOOTPRINT
STUDY

SOLAR PANELS
VV USA
I00% GREEN POWER
Vinventions BELGIUM

2008

2010

3

RD

GENERATION

RENEWABLE, RAW MATERIALS
ZERO CARBON FOOTPRINT
FULL OXYGEN MANAGEMENT SERIES

2012

2013

2014

RENEWABLE, RAW MATERIALS
ZERO CARBON FOOTPRINT
CIRCULAR SOLUTIONS

LAUNCH

SÜBR

LAUNCH

SOLAR PANELS
VINVENTIONS
BELGIUM

2015

2016

2018

2019

PARTNERSHIP
with Alplast

CHEMICAL
RECYCLING
PARTNERSHIP

Vintop Brand

2020

2021

BLUE LINE

PRIVATE
RECYCLING
PARTNERSHIP

I BOUCHON, I SOURIRE (FR)
KORKEN FUR KORKEN (DE)

SYNTEK

MADE FROM RECYCLED MIXED
POST-CONSUMER PLASTIC

IST GENERATION

LOWEST WEIGHT,
ZERO TAINT &
CONSISTENT WINE
QUALITY PERFORMANCE

PRIVATE
RECYCLING
PARTNERSHIP

BEOLOGIC (BE)
FRANCE CANCER (FR)
AGIR CANCER GIRONDE (FR)
SPEC’S (USA)

PRIVATE
RECYCLING
PARTNERSHIP

#11

WHO WE ARE

NICOLAS,
EATALY,
TOTAL WINE

Through the years, Vinventions has placed respect for nature at the
forefront by striving to continuously improve the sustainability of
our products. In 2013, we proudly launched the Green Line and in
2021 we plan to launch our Blue Line, made from a mix of recycled
post-consumer plastic wastes.

VINVENTIONS
RECYCLING
STRATEGIC
INITIATIVE
CORCLOOP

We will continue using plastics in our Nomacorc Product Line as
we value its unique attributes to preserving wine quality and for its
environmental performance. We are developing innovations around
raw materials and circular solutions to improve the environmental
profile of our products.
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OUR GOALS

OUR OBJECTIVES
VV Sustainability Commitments

Associated Sustainable Develoment Goals

Targets

Facilities running 100% renewable
energy and zero waste

Ensure access to affordable, reliable, sustainable
and modern energy for all

By 2030, increase substantially the share of renewable
energy in the global energy mix

PRODUCTION

By 2030, double the global rate of improvement in energy
efficiency
Carbon neutral as a company

Take urgent action to combat climate change and
its impacts

Improve education, awareness-raising and human and
institutional capacity on climate change mitigation,
adaptation, impact reduction and early warning

Life Cycle Analysis
analysis for all products
by 2025

Ensure availability and sustainable management
of water and sanitation for all

By 2030, substantially increase water-use efficiency across
all sectors and ensure sustainable withdrawals and supply
of freshwater to address water scarcity and substantially
reduce the number of people suffering from water scarcity

Protect, restore and promote sustainable use
of terrestrial ecosystems, sustainably manage
forests, combat desertification, and halt and
reverse land degradation and halt biodiversity
loss

By 2030, combat desertification, restore degraded land
and soil, including land affected by desertification,
drought and floods, and strive to achieve a land
degradation neutral world

Ensure sustainable consumption and production
patterns

By 2030, achieve the sustainable management and
efficient use of natural resources
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END-OF-LIFE

25% effective collection by 2025,
50% effective collection by 2030

All closures 100% renewable,
biodegradable, or circular by 2030

By 2030, halve per capita global food waste at the
retail and consumer levels and reduce food losses along
production and supply chains, including postJharvest losses
By 2030, substantially reduce waste generation through
prevention, reduction, recycling and reuse
By 2030, ensure that people everywhere have the relevant
information and awareness for sustainable development
and lifestyles in harmony with nature

OUR OBJECTIVES
Associated Sustainable Develoment Goals

Targets

Create a healthy and caring
workplace for our associates

Ensure healthy lives and promote well-being for
all at all ages

Achieve universal health coverage, including financial risk
protection, access to quality essential health-care services
and access to safe, effective, quality and affordable
essential medicines and vaccines for all

Ensure inclusive and equitable quality education
and promote lifelong learning opportunities for
all

By 2030, substantially increase the number of youth and
adults who have relevant skills, including technical and
vocational skills, for employment, decent jobs and
entrepreneurship

Achieve gender equality and empower all women
and girls

Ensure women’s full and effective participation and equal
opportunities for leadership at all levels of decisionmaking in political, economic and public life

Promote peaceful and inclusive societies for
sustainable development, provide access to
justice for all and build effective, accountable and
inclusive institutions at all levels

Ensure responsive, inclusive, participatory and
representative decision-making at all levels
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COMMUNITY

PEOPLE

VV Sustainability Commitments

Develop initiatives to the benefit of
our communities and contribute to
the development of our society

Do you want to know more
about the SDGs at Vinventions?

The San Juan plant is working to use
renewable energy. We are also carrying
out an energy audit to understand which
are the most important resource consumption in the
plant. Having a vision of how we stand we can make
better decisions in the future.
Fabricio Viviani | Ingeniero de proyecto y proceso - Argentina
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OUR RESULTS & NEXT STEPS

OUR PRODUCTS
NOMACORC GREEN LINE
In 2019 in Europe, we launched the new
Classic Green and Smart Green closures,
which contain up to 80% renewable raw
materials originating from sugarcane.
Given both the high sensitivity of
winegrowers and European consumers to
the challenges of sustainable development
and the uniqueness of Green Line closures,
Nomacorc expects rapid growth in sales
in a geographic area which is the world’s
largest market.
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Like all Nomacorc closures, the new Classic Green and Smart Green
closures are guaranteed to be free from trichloroanisole (TCA), the
molecule responsible for the corkage taste. Without polyurethane
glue, they also ensure perfect organoleptic neutrality.

The use of a complex co-extrusion technology enables precise
oxygen management. It allows winegrowers to accompany their
wines as closely as possible with regard to: the desired profile, the
expected shelf-life or even its aging potential.
“For many years and the creation of the Green Line range,
Vinventions has been a pioneer of sustainable innovation in its
sector. With the 3-star certification of the entire range, this is a
big step forward on our path to sustainable development. “
“The new certification of Classic Green and Smart Green is part
of our sustainable innovation strategy. Vinventions is a committed
group, which strives to advance sustainable development through
its products. And we are delighted to be able to offer them on the
European market! “
Stéphane Vidal,
Vice President
Strategic Innovation & Enology

More information about
our Green Line process.

Next steps:
We will increase the biobased content of other product
line and eliminate SKUs that do not have any biobased or
recycled content.

Some example of what we do at Vinventions in terms of
Sustainability: the development of greener products, the
creation of working groups around the world to work on
ecology, the making of electric bikes available for employees.
Julie Plunus | Planning - Belgium

OUR PRODUCTS
SÜBR
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SÜBR is the world’s first polyurethane-free and taint-free micronatural closure. It offers a consistent, low oxygen ingress which is
ideally suited for maintaining freshness and ensuring optimal cellar
aging performance. State of the art technology makes it possible
to produce the first polyurethane-free closure to ensure utmost
respect for the environment.

Next steps:
We will work to increase our industrial capacity and
improve our printing techniques. We would like to
make this closure 100% biodegradable, while
increasing the share of biobased materials.

Our customer
Les Eaux de Roches
in Alsace tells us why
he chose SÜBR for
his Cuvée n°1.

More information
about SÜBR.

OUR PRODUCTS
BLUE LINE
At the World Economic Forum in Davos, Switzerland, Vinventions
announced that the company will pilot the world’s first truly circular
wine closure recycling initiative together with industry partner
SABIC starting in 2019.

new level of circular economy allows for an endless repetition of
the recycling circle… In other words: Endless circles of life for our
wine closures.

Today, ‘recycling’ simply means the collection and reprocessing
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of used products into others, usually less-demanding products.
Currently, wine closures from Vinventions are partially recollected
and transformed into recycled products like sparkling coolers and
swimming pool liners. With the Blue Line, Vinventions will transform
the meaning of “recycled” within the wine industry. Indeed, this

MIXED PLASTIC
WASTE

CHEMICAL
RECYCLING

ETHYLENE

SABIC CIRCULAR
POLYETHYLENE

Next steps:
In 2019, we presented the Blue Line to a small number of customers. In the future, we will have a full launch of this product.
We will work on CorkLoop, a project that will help us create “a complete circular economy” around Blue Line.

BLUELINE

OUR PRODUCTS
SCREWCAPS
At Alplast, we make sure to optimize our aluminum sheets usage.
Our scrap is then compacted and sent to one of our partner for
upcycling to make other aluminum products

Next steps:
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We will launch in 2021 a new process to print digitally the
screwcaps. We will also work on the collection, sorting and
recycling of the post-consumer screwcaps.

IMPAC T O F O U R PRO D U C TS

NATURE
VV
BRAND
NAMES

REGULAR SYNTHETIC

PLANTCORC SYNTHETIC

SCREW CAPS

MICRO-NATURAL

I -PIECE NATURAL CORK

CLIMATE CHANGE

COMPOSITION

IMPACT ON NATURE

CARBON
FOOTPRINT*

FOSSIL-BASED LDPE
FOAM, FOSSIL-BASED
TPE SKIN

NON RENEWABLE

12

SUGARCANE-SOURCED
LDPE FOAM,
FOSSIL-BASED TPE SKIN

LACQUERED ALUMINUM
SHELL, FOSSILE-BASED
POLYMER LINER

CLEAN GRANULATED
CORK, BIO-SOURCED
FOAMED MATRIX
POLYMER

OUR RESULTS & NEXT STEPS

PREVENT WINE
WASTE, ENSURE
FAULT-FREE
WINE

PREVENTWINE
QUALITY

NO FAULT

CONSISTENT
OXYGEN INGRESS

CIRCULARITY
PROTECT
HEALTH
FOOD SAFETY
COMPLIANT

DESIGNED
TO BE
RECYCLABLE

COLLECTION
& SORTING

EFFECTIVELY
RECYCLED
(IN EU)

PRIVATE
& PUBLIC

<5%

PRIVATE
& PUBLIC

<5%

PUBLIC

45%

PRIVATE

<2%

PRIVATE

<2%

YES

-2
RENEWABLE &
REGENERATE SOIL

NO NEGATIVE
IMPACT

60-80%
(TUV 3 STARS)

33

NO FAULT

NO FAULT

5

0% CORK TAINT

RENEWABLE

SINGLE PIECE CORK

6
RENEWABLE
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PLANT
BASED

FOOD SECURITY

In Vinventions’ portfolio, we rated each brand according to several
major global impact, but also areas of improvement that will
translate into ambitious goals to meet our customer’s expectations
for the future of our planet.

0% CORK TAINT
100%

UNIQUE OXYGEN
MANAGEMENT
SERIES

CONSISTENT
LOW OXYGEN
INGRESS

CONSISTENT
LOW OXYGEN
INGRESS

LOW OXYGEN
INGRESS

YES

VIN-OH LINER
(PVDC FREE)

YES

NO POLYURETHANE
GLUE

YES

NO
BUT NATURAL

Now I am training myself in knowing what the origin of
raw materials is through supplier management. I am
leading the reprocessing project of Value to be able to
reuse it as Raw Material again. I have performed the waste
management procedure to prevent our closures that fall to the floor
from collecting together with general waste.
Romina Medina Guzmán | Product Assurance and I&D - Argentina

WO RLD CL A S S M AN U FAC T U RI N G

We are committed to embedding sustainability into every level of our companies across
the globe. Continuous improvement is a priority for Vinventions, as is investing in our
products, people and equipment.”
With WCM, we embrace a “zero” mindset by targeting zero accidents, zero quality defects
and zero losses.
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A safer workplace, better trainings, promoting local activities in order to play a role in the
community, building a culture centered on our core values, are just a few of the WCM goals
that will help Vinventions enhance its profitability while safeguarding our planet and our
people.
“ In 2019, Vinventions launched its World
Class Manufacturing (WCM) program.
Our ambition for this program is that
at least one manufacturing site should
receive a World Class award by 2028. ”
FRÉDÉRIC GRÉGOIRE
Head of Technology & Operational Excellence
Vinventions

I’m proud to work for Vinventions for its focus on
team work, culture and sustainability.

Kevin Wang | Operation Manager - China
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Health & Safety

Cost Deployment

Focused Improvements

Autonomous Maintenance

Professional Maintenance

People Development

Early Equipment Management

Early Product Management

Quality Maintenance

Supply Chain

Environnement & Corporate
Responsibilty

OUR RESULTS & NEXT STEPS

WO RLD CL A S S M AN U FAC T U RI N G

1

2

3

4

5

6

7a

7b

8

9

10

Management
Commitment

Clarity of
Objectives

Clarity of
roadmaps

Dedicated
Resources

Organization
Commitment

Problem Solving
Attitude

Allocation of Suitable
Qualified People

Level of
details

Level of
Deployment

Motivation of
Employees

OUR ENVIRONMENT
Closures collected
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In 2019, the caritative associations we work with to recycle postconsumer closures collected more that 40 tons of closures.
This helped the association to finance Scientific Rsearch to
fight against cancer. In 2019, France Cancer donated 30 000 €
to the French CNRS.

Sustainability is development that meets the needs of
the present without compromising the ability of future
generations to meet theirs. It is a way of organizing
society taking into account both present and future imperatives,
such as the preservation of the environment and natural resources
or social and economic equity.
Denis Sergent | EMEA Technical Support Specialist - France

The first collection program for our Nomacorc closure in Italy
was launched in Italy in September 2019. Thanks to a partnership
with the specialized stores Eataly that are strongly committed to
sustainable
development,
collection bins, made from
recycled closures, are now
present in the various Italian
points of sales. Customers
can drop off their used
closures
there.
The
collected closures are sent
to Beologic, our partner
for recycling.

In Germany also, we collect synthetic closures in recycling bin.

OUR ENVIRONMENT
Sustainable winegrowers
Since 2019, Vinventions has partnered with a French association
called “Vignerons Engagés”.

#24
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Created in 2010, the “Vignerons Engagés” en Développement
Durable (“Winegrowers in sustainable Development”) Association
brings together winegrowers committed to a CSR approach from
the vine to the glass. Its Sustainable Winegrowing approval is the
first CSR and sustainability certification dedicated to the world of
wine in France.

Green Teams
In 2019, the Belgian
Green Team launched
different projects around
the main theme of Zero
Waste.
A series of conferences
and workshops were
organized to train
the employees on
home-made household
products, creation of
insect hotels…
An external consultant organized a 2 hours conference about how
to begin in zero waste: food, house care.
The Vino Team bought some reusable water bottles to avoid the
use of single use cups in the company.
The Vino Team signed a 3 years contract with a local beekeeper.
He installed 2 beehives around the company.
In 2019, we collected more or less 100 honey pots that were
distributed to the employees.

OUR ENVIRONMENT
The US Green Team organized 2 road clean-ups around the
plant in Zebulon.

Clean-up
The Vino Team also
organized a Cleaning

One of these clean-ups focused on the streets with local
residents nearby.
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Day in the streets
around the Belgian
plant.

A challenge that may prevent the commitment to
sustainability can be finding time for employees to be
part of the change. Although we may have a few
committed, the goal is to have an interdependence culture.

Oscar Leon

OUR ENVIRONMENT
Energy and waste
During 2019, sensitive to respect for the environment,
Vinventions Italia took steps to have all the office lights
replaced with low-consumption LED lamps.

#26

OUR RESULTS & NEXT STEPS

In addition, we no longer order plastic pods for our coffee corner
but rather fully compostable pods. We eliminated the purchase of
plastic cups for coffee and we equipped ourselves with washable
ceramic cups.

In Germany, we installed an electric charging station for the cars
of our employees.

OUR ENVIRONMENT
Vinventions China has strictly observed the environmental
protection requirements of the local government since its inception.
The waste water discharge and workshop noise are in accordance
with the relevant regulations. At the same time, we also actively
follow the concept of Vinventions, green and recycling.

Our employees talk about sustainability
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We also sell our product scrap to manufacturers that will reprocess
it into engineering materials.
Romina Medina Guzmán |
Product Assurance and I&D - Argentina

Thomas Bertrand Manager |
Quality, Regulatory & Compliance - USA

Fabricio Viviani | Ingeniero de
proyecto y proceso - Argentina

Frédérique Lambert | Quality System and
Customer Request Coordinator - Belgium

Next steps:
In 2020, we will launch a Global Green Team that will work
on 3 main projects: the education of Vinventions workers
on sustainability topics, the creation of a waste map and
will give the opportunity for each worker to do one day of
Volunteering per year.
In 2020, we will also hire a new Sustainability Manager.

OUR EMPLOYEES
Health and well-being
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In 2019, Vinventions Belgium staff members were able to discover
Nordic walking during a training in 6 sessions during lunch time.
The training was given by a member of a local Nordic walking club.
Some
employees
have kept the good
habit of going Nordic
walking during their
lunch time, thus
accompanying
the
already
existing
jogging group.

Next steps:
Following the Covid-19 sanitary crisis, Vinventions will launch
in 2020 a work group to define the new work organization:
teleworking, IT tools, travel policy...

In Argentina we did some improvements in the plant for the wellbeing of our people, including renewing the canteen, restrooms
and dressing rooms. We also improved the temperature (cooling) of
specific areas that were too hot in the summer time. We have new
offices in Mendoza that allow for a more comfortable workplace.
And last but not least, we subscribed to a better healthcare coverage
for our hourly workers.

OUR COMMUNITIES

In 2019, Vinventions launched the first Edition of Tomorrow Wines.
Tomorrow Wine is a competition open to wine business students at
a French school or university. The principle: participants are invited
to present an innovative marketing strategy.
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Vinventions offers the best projects a scholarship so that students
can launch it professionally.
In 2019, the first prize was awarded to two students (MarieAnne Brivany and Anthony Violet) from AgroSud Dijon out of 34
applications. Their project focused on the employment of migrant
refugees in viticulture through the creation of an association
facilitating the involvement of many players. They won a check for
10,000 euros to carry out this social and solidarity project.

OUR COMMUNITIES
Local communities in Belgium
In May 2019, the Belgian site of Vinventions opened its doors to
the public as part of the Chemistry and Life Sciences Discovery Day
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organized by Essencia. During the year, we also had the opportunity
to show the company to two 6th grade primary classes in the region
in order to introduce them to the chemical industry. This project,
Op’Entreprise, is organized by the Instance Bassin Enseignement
Formation Emploi de Verviers.

In 2019, the Viniteam (group of employees from the Belgian
site) sold wine they bottled themselves at one of our Alsatian
winemakers. The 2000 € collected by this action were donated to
the association “Relais pour la vie” to aid the fight against cancer.

OUR COMMUNITIES
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In Belgium, the vineyard is developing rapidly and now includes
136 winemakers and 384 hectares of vines. In 2019, we became a
cooperator of “Vin du Pays de Herve” – a cooperative aiming to
create a 10 hectares wine estate in the Pays de Herve and produce
quality wine while respecting the environment and all stakeholders
(customers, employees, neighbors, our children and our planet).
Additionally, they support projects, exchanges and networks
of diverse nature (social, economic, cultural, environmental,
professional integration and lifelong education). We also received
150 vines from this cooperative that we were able to plant in our
company garden (next to the plant).

Partnership in South
Africa
We donated closures
to a Black Economic
Empowerment
company who lets
workers produce
their own wine and
lets them have a
portion of the profits
if they include the
word “Thokozani”
(meaning
“celebration”) in the
brand name.
Thokozani has its own wine brand and
guesthouse - 80% of which are owned by the staff. Thokozani
vines are cultivated on the prestigious Diemerfontein Wine
& Country estate in Wellington, South Africa, in the heart of
the Cape Winelands. The proud owners (David and Susan
Sonnenberg) have committed to developing their employees’
wealth and skills. Their vision is to create a partner company that
embraces the principals of true “upliftment” and Black Economic
Empowerment.

OUR COMMUNITIES
Helping local associations in Italy and Argentina
Vinventions Italy collaborated with the Primula Cooperative of
Valdagno on the packaging of goodies (such as key rings) with our
closures. The Cooperative is a non-profit organization that operates
in the fields of educational, social-welfare and health.
It aims to: 1. answer the needs of people that are disadvantaged,
marginalized and / or faced with temporary difficulties,
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2. help them on their journey toward a qualitatively
better and more dignified life

In Argentina, we launched a cooperation with “Nuevos Pobladores”
school.
This is a school for adults in an area of low income, that did not
have a chance to finish their studies. We organized a trip with
them to visit our San Juan production plant to educate about how
important is to finish school to get a job and a waste recycling plant
to educate about recycling. In addition, we donated them some
scrap corks and they produced children’s toys who were donated
to local kinder gardens.

OUR COMMUNITIES
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A group of employees participated in a “Junior Achievement”
teaching event involving children in Primary and Middle school. The
classes were focused on how to position one’s self in a professional
market (job environment). Six schools were involved in the program
with a total of 150 students.

At San Juan, we do not have an internal process to
generate our Regrind material. I am working with an
external recycling company to regrind, extrude and
pelletize the Value product so that we can incorporate it in new
closures. Taking our product to another facility to be reprocessed
demands to perform a risk analysis as well as a continuous
supervision so that the product is still safe for use at the wineries.

Romina Medina Guzmán

OUR COMMUNITIES
Meals on Wheels
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In the United States, Vinventions keeps being involved with NGOs
like “Meals on Wheels” that help deliver food to senior citizen in
local communities. We donated schools supplies to local schools
and Vinventions is still involved with the town of Zebulon where
the plant is located as our HR representative is a board member,
interacting with the city council on a regular basis.
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Thank you all for your efforts in 2019 !
See you in 2020 for another recap of all the great moments we
shared as a team and to review the progress we made together
towards saving the Wine World “one closure at a time”

LET’S KEEP IN TOUCH
Europe

Germany
Vinventions Deutschland GmbH
Industriestraße 5-7
D-67136 Fußgönheim
+49 6237 40000
info-de@vinventions.com

France
Vinventions France SAS
ZI Mas de la Garrigue Sud | Rue Pierre Magnol
66600 Rivesaltes
+33 4 68 08 52 62
info-fr@vinventions.com

North
America

USA
Vinventions USA, LLC
400 Vintage Park Drive Suite 120
Zebulon, NC 27597
+1 919 460 2200
info-us@vinventions.com

Belgium
Vinventions SA
ZI Les Plénesses | Chemin de Xhénorie, 7
4890 Thimister-Clermont
+32 87 63 88 20
info-be@vinventions.com

Vinventions France SAS
Enology Center
7 avenue Yves Cazeaux
30230 Rodilhan
+33 9 77 48 06 81
nimescenter@vinventions.com

South
America

Argentina
Vinventions Argentina SRL
Production Site
Av. Gral. Mosconi 2986
Rawson, San Juan, CP 5425
+54 264 4282329

Italy
Vinventions SA Sede Secondaria Italia
via Luigi Dalla Via 3/b
Centro Direzionale Summano
Torre A
36015 Schio (VI)
+39 0445 57 59 88
info-it@vinventions.com

Syntek Bouchage SAS
ZI Mas de la Garrigue Sud | Rue Pierre Magnol
66600 Rivesaltes
+33 4 68 84 89 80
info-fr@vinventions.com

Spain
Vinventions
+34 637 514 284
info-es@vinventions.com

Eastern Europe
Eastern Europe Office
+36 70 430 7116
info-hu@vinventions.com

If you want to continue the conversation around
sustainability at Vinventions, please contact us at
sustainability@vinventions.com
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Commercial offices
NovaMarket, office 8
Rondeau and Adolfo Calle
Guaymallén, Mendoza, CP 5521
+54 261 4232861
info-ar@vinventions.com
Africa

South Africa
Vinventions South Africa (PTY) Ltd
Meent Street – Industrial Park,
Wellington 7655
+27 21 873 0091
info-za@vinventions.com

Asia
Pasific

China
Vinventions China Co., Ltd.
17 Wuhan Road, Yantai
Development Zone
Shandong 264006
+86 535 216 9866
info-cn@vinventions.com

