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1.

WHO WE ARE

1.1. Our Management's Commitments
Dear Reader,
In today’s demanding and rapidly
changing world, we must constantly
grow and evolve. In order to be in the
best position possible to adapt but stay
true to our values, the Global Leadership
Team at Vinventions developed the
Vinventions Foundations to articulate
the founding elements and pillars of
our company to our clients, employees,
shareholders and partners. They are
built around our customer centricity,
culture of sustainability, innovation and
pursuit of excellence.
Sustainability has always been in our
DNA and it's importance is emphasized
in
our
Vinventions'
foundation
principles that guide our innovations
and business objectives today.
Nomacorc was founded in 1999 with
the ambition to solve the problem of
cork taint and by that avoid food waste.
It’s with that objective that we launch
the company more than 20 years ago.
It was our primary goal of sustainable
development.
Our innovations disrupted the industry
causing it to change and improve.
Not only did we provide closures that
reduced spoilage and wine waste,
but our wine closure also resulted in
fewer bottles, labels, and caps being
disposed of by wine lovers.

Acting responsibly towards our
associates,
partners,
customers,
communities and the planet are
an equally important sustainability
mission.
•

 e invest only in products that are
W
efficient and environment-friendly,
are made of renewable, circular or
biodegradable materials, can be
easily recycled and are superior in
wine quality preservation.

•

 e actively impact our value chain
W
to reduce our environmental
footprint.

•

 e create a caring and healthy
W
workplace for our associates;
we empower and develop our
employees and build strong teams,
without compromise on ethics and
integrity.

•

•

We believe transparency has to
be part of our guiding principles,
both on our internal and external
communication.
 e believe in social responsibility
W
to contribute to the harmonious
development of our society. We
actively support local initiatives
as well as philanthropic activities
from our associates that positively
impact our communities.

Today our customers are asking for
more performance also in terms of
sustainability of the raw material of the
closure, especially in terms of circularity.
We invest a lot in this area, in particular
our CorkLoop program, which consists
of reinjecting our production waste in
the production of closure, collecting
the closure after use, sorting them and
recycling them chemically in order to
find them in our raw material or to
recycle into other application . This is
the heart of our innovation strategy:
our product, whether it is a Nomacorc
or a SÜBR micro-natural, cannot create
a problem but must provide a solution.
With this in mind, in this report we
reaffirm our commitment to sustainability as a core principle we live by at
Vinventions and we invite you to take
our sustainability journey together.
Winemakers and winemaking are
evolving. Vinventions is designing for
a better and more sustainable future.

Andres Belinsky

Brigitte André

Marco Kirch

Frédéric Grégoire

Through this report, we reaffirm
our commitments to ensure a
sustainable future for our business, our
environment and our families.

Stéphane Vidal

« Thank you
for sharing our
passion and
commitment to
sustainability. »

Yours Sincerely,

Denis Van Roey
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Bryan Bunker

Frédéric Puistienne
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1.2. Our Foundations
1.2.1. Our Purpose
Since our founding in 1999, Vinventions has
been on a journey to create a more sustainable
future with our customers, partners and
associates.
The basis of our story are the Vinventions Foundations. Our Foundations describe why we exist
(our mission), how we see the future (our vision), how we will successfully achieve our goals (our
strategy), what we value (our founders’ values) and how we behave (our Leadership Guidelines
& Guiding Principles).
By implementing the Vinventions Foundations, our key aim is to reinforce our company culture
and successfully execute our strategy as one global Vinventions team.
To bring the Vinventions Foundations alive across the entire company and to write a story of
success, we aim to develop a shared leadership culture and a stimulating work environment
where every Vinventions associate performs at his/her best.

1. WHO WE ARE
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1.2.2. Our Mission

Why do we exist?
• We help wineries and retailers ensure their wines
present as intended and delight the consumer.
• We create value for our customers by innovating and
applying leading practices to offer the most appropriate
solutions to maximize wine quality, preservation and
consistency.
• We influence our industry and our communities to
preserve our planet.

1. WHO WE ARE
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1.2.3. Our Vision

How do we see
our future?
Be the most innovative, sustainable
and trusted global supplier of
closures and service solutions in
the wine industry.

1. WHO WE ARE
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1.2.4. Our Strategy
How will we successfully achieve our goals?
Our strategy is based on 6 pillars.

SUSTAINABILITY

GROWTH

GLOBAL

INNOVATION

EXCELLENCE

FOUNDER’S VALUE

1. WHO WE ARE
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1.2.5. Our Guiding Principles
How do we behave?

CUSTOMER
CENTRICITY

INNOVATION

EMPOWERMENT

OPEN TEAMWORK

SUSTAINABILITY

LONG TERM
RESPONSIBILITY

1. WHO WE ARE
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1.2.6. Our Leadership Guidelines
How we act as leaders?
• We lead by example.
• We inspire trust and treat each other with respect.
• We act with integrity and we do the right things in the
right way.
• We communicate openly and listen actively.
• We are accountable and perform to our best.
• W
 e encourage ideas and experimentations and
empower our employees and promote delegation.

1. WHO WE ARE
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1.3. Vinventions at a Glance
1.3.1. Key Facts & Figures
V I N V E N T I O N S

p rote cts

2020 Brand
Portfolio Breakdown

56%

2.8

OF THE TOP 200
US best-selling wines

BILLION
Bottles protected
by Vinventions in 2019

80%
OF THE TOP 20

These results demonstrate continued positive momentum
from the consistent and rigorous execution of our growth strategy.

wineries worldwide

14%

over

60

GLOBAL MARKET SHARE

14%

25%

ICON AND
AWARD-WINNING WINERIES

Second largest wine closure
company worldwide

3%
choose Vinventions
to protect hundreds of

1

+

90+

BILLION

POINT WINES WORLDWIDE

Plantcorc™ category
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WINE
CLOSURE
SOLUTION
BRANDS

58%

closing every

7th

BOTTLE
WORLDWIDE

WORLDWIDE

FACTORIES

EMPLOYEES

in Belgium, France, Germany,
Italy, Argentina, South Africa,
United States, China

550

1. WHO WE ARE

MORE THAN

in over

on

8,000

50

5

CUSTOMERS

COUNTRIES

CONTINENTS
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1.3.2. Our Offering
As the most comprehensive provider of sustainable, high performance closure solutions worldwide, Vinventions includes
several product categories and a service brand designed to support the diverse requirements of still wine producers
across five continents.

Driven by a steadfast commitment
to innovation, sustainability and
continuous improvement, Nomacorc
Green Line is a “category” of closures
called PlantCorc™, derived from
sustainable,
renewable,
sugarcane-based raw materials that offer
dramatic improvements in wine closure
Performance, Design and Sustainability.

The Blue Line range is a new category
of sustainable closures for which 50%
of the raw material comes from plastic
recycling. In this way, a significant
proportion of plastic entering the
composition of these closures is ISCC+
certified. This certification guarantees
the introduction of recycled plastic into
the manufacturing process through a
system called Mass Balance.

SÜBR is the world’s first polyurethane-free and taint-free micro-natural
closure. It offers low oxygen ingress
and optimal consistency and cellar
aging performance.

Do you want to know more about our production process?

1. WHO WE ARE

Vinventions’ Vintop line of high-performance screwcap closures is perfect for
wines which require a new-world look
and cater to consumers who appreciate
the convenience of a screwcap.

Wine Quality Solutions offers, a line
of uniquely innovative decision-making tool, equipments and services
designed to provide real-time wine
quality control.

Do you want to know
more about real-time
wine quality control?
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Nomacorc Green Line

PLANT-BASED CLOSURES FOR AGE-WORTHY WINES
Nomacorc Green Line is a «category» of closures called PlantCorc™, derived from
sustainable, renewable sugarcane-based raw materials.

Reserva

Driven by a steadfast commitment to innovation, sustainability and continuous
improvement, Nomacorc Green Line offers dramatic improvements in wine
closure performance, design and sustainability.

Select Green

Classic Green
Zero carbon
footprint

Made with
sugarcane
based polymers

Minimized
impact on the
environment

Recyclable

Smart Green

1. WHO WE ARE
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Nomacorc Blue Line

A RANGE OF CLOSURES MADE FROM RECYCLED
PLASTIC
“Convinced that plastic should unquestionably be considered as a renewable
resource, we are very proud to announce the launch of the new Blue Line.
We are pioneering closure solutions from the circular economy and offer an
innovative solution to the challenges of sustainable development.”

Select Blue

Stéphane Vidal, General Manager for Europe & Head of Strategic Innovation at
Vinventions

Classic Blue

Smart Blue
To clean the
planet from plastic
pollution

Valorise the
otherwise wasted
plastic

Reduce CO2
emission by avoiding
plastic incineration

Reduce the use
of fossil
feedstock

Eco Blue

1. WHO WE ARE
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SÜBR

THE FIRST POLYURETHANE-FREE MICRO-NATURAL
CLOSURE WITHOUT CORK TAINT
SÜBR is the world’s first polyurethane-free and taint-free micro-natural closure.
It offers a consistent, low oxygen ingress which is ideally suited for maintaining
freshness and ensuring optimal cellar aging performance. State of the art
technology makes it possible to produce the first polyurethane-free closure to
ensure utmost respect for the environment.

SÜBR F 7

SÜBR provides the design of a high-end single-piece natural cork, resulting in a
closure which will enhance the premium experience of opening a bottle of wine.
• Micro-Natural is a new category of closures
• M
 ade using cork granules bound into a plant-based, recyclable and
biodegradable material
• P
 olyurethane-free manufacturing process allows Sübr closures to be recycled
into other applications

SÜBR M5

SÜBR advantages
• Bottle to bottle consistency
• Traditional appearance of high quality
• Excellent aging potential
• Guaranteed to prevent cork taint

1. WHO WE ARE
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Vintop

AN INNOVATIVE, HIGHLY DECORATED LONG SKIRTED SCREWCAP
Vinventions’ Vintop line of high-performance screwcaps closures is perfect for wines which require a new-world look
and cater to consumers who appreciate the convenience of a screwcap. Created primarily for premium wines, with
customized multi-feature cap designs, Vintop offers a full range of design options ranging from traditional offset litho,
to hot-foil printing and top embossed closures.
Vintop screw caps are available with different kinds of liners (VIN-S, VIN-OH, VIN-TIN and VIN-FRIZZ).

1. WHO WE ARE
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WQS

HELPING WINEMAKERS BETTER MANAGE WINE QUALITY, CONSISTENCY
AND SHELF-LIFE
• E
 xpertise in gas and polyphenols management based on more than 10 years of enological research and
hundreds of audits performed worldwide
• A uniquely innovative line of decision-making tool, equipment and services
• Award winning technologies
• More than 500 customers worldwide
Wine Quality Solutions provides winemakers with data-driven decision-making tools and customized services to
craft their wines as intended and to choose the best closure to ensure the desired shelf-life. The WQS offering
ultimately resolves in real-time the main technical challenges in order to obtain a better wine quality, consistency
and shelf-life.

1. WHO WE ARE
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WQS

NomaSense Oxymeter

NomaSense PolyScan C200

NomaSense O₂ P300

Real-time decision-making tool

Ready-to-use dissolved oxygen analyzer

The wine industry TPO-meter standard

•

•

 ontrol dissolved oxygen before and
C
after each wine transfer.

•

 otal Package Oxygen in bottles and
T
BIB in less than 2 minutes.

•

 ommunicates with a smartphone
C
application.

•

 oth dissolved and gaseous oxygen
B
measurement at each process stage.

 elps with decision-making at each
H
critical stage of wine polyphenolic content
management (pressing, fining, maceration,
aging, micro-oxygenation).

•

 anage efficiently winemaking to build the
M
wine resistance to oxidation.

•

Assess wine sensibility to oxidation.

NomaSense CO2 P2000

NomaSense Color P100
Objective determination of the wine color

Fast and reliable dissolved CO2 measurement

•

 chieve consistent target color from a
A
vintage to another.

•

Dissolved CO2 for still wines with an
accuracy of 50 mg/L.

•

 rovides the L*C*h° coordinates of
P
musts and wines.

•

 eal-time control of CO2 concentration,
R
inerting process.

1. WHO WE ARE

Nomaline HS 6000
The most efficient headspace inerting
system for screwcaps
•

 ecreases Headspace Oxygen (HSO)
D
down to 5-8%.

•

Inerts both bottleneck and screwcap.

•

Save up to 25% of inert gas.

•

 an be installed on most of the bottling
C
lines up to 12,000 bottles per hour.
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1.3.3. Our Production Sites & Sustainability Certifications

Belgium
France
Italy
Germany
USA
South Africa
Argentina

1. WHO WE ARE
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1.3.4. Our Operating Model
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’S

L

ES

•
•
•
•

Safet y & health
Wor k force engagement
Employe e benef it s
Positive impac t on our
communitie s

• Philanthropy & Spons or ing

Planet
• Sus tainable closure s
• Environmental footpr int
re duc tion
• Circular e conomy

Prosperit y
• Positive contr ibution
to e conomic grow th in
countr ie s & mar ket s in
which we oper ate
• Food was te re duc tion
• Contr ibution to busine s s
a nd t h e in du s t r y
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1.3.5. Our Sustainability Journey

1999

2010

NOMACORC
1st GENERATION
Zero taint & consistent
wine quality
performance.

Solar panels
Vinventions USA.

2020

2013

2015

NOMACORC GREEN LINE
3rd GENERATION
Renewable raw materials, zero
carbon footprint, full oxygen
management series.

VINTOP BRAND LAUNCH

100% Green Power
Vinventions Belgium.

2006

2012

NOMACORC
2nd GENERATION
20% lighter &
better cellar aging
performance.

Private Recycling Partnerships:
1 bouchon, 1 sourire (FR).
Korken fur korken (DE).

Private Recycling Partnerships:
Beologic (BE)
France Cancer (FR)
Agir Cancer Gironde (FR)
Spec’s USA.

Solar panels
Vinventions
Belgium.

Vinventions Recycling
Strategic Initiative:
CorkLoop.
Finalization
of Blue Line
development.

2019
Advanced
Recycling
Partnership.

2016

2008

SÜBR
LAUNCH

Carbon
footprint study.

2014
SYNTEK
1st GENERATION
Lowest weight, zero taint
& consistent wine quality
performance.

1. WHO WE ARE

2018

Private
Recycling
Partnerships:
Nicolas,
Eataly and
Total wine.

Pilot for the
first circular
closure.
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1.3.6. Our Organizational Structure
Global Leadership Team & sustainability
Wine quality solutions (WQS)
STRATEGIC REGIONS

Europe
(Included South-Africa
and Asia Pacific)
Stéphane Vidal

GLOBAL SUPPORT

North
America

South
America

Human
Resources

Bryan Bunker

Andres Belinsky

Brigitte André

Finance
Frédéric Puistienne

STRATEGIC FUNCTIONS
Product
Development
& Innovation
Stéphane Vidal

Strategic
Marketing
- Product Management
- Global Communication
Marco Kirch

1. WHO WE ARE

Global
Technology
& Excellence

IT &
Digitalization
Marco Kirch

Frédéric Grégoire
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1.3.7. Our Value Chain

PACKAGING

MANUFACTURING

USE

PRIVATE
COLLECTION &
SORTING

MUNICIPAL
COLLECTION &
SORTING

END OF LIFE

RAW
MATERIAL

1. WHO WE ARE

ADVANCED
RECYCLING

UPCYCLING

INCINERATION/
LANDFILL
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Our Value Chain
Suppliers

Federation
SPRINGTIME

ESSENCIA POLYMATTERS

Springtime is an innovative offer of support and communication services,
dedicated to the economic and ecological transition of organizations.
Their services are centered on two axes: communication and CSR. They
include analysis and strategic support, content development, web and
graphic design and communication deployment, from a social media
campaign to the organization of positive impact events. They meet the
challenges of organizations, with shared values centered on people,
sincerity and responsibility.

Essenscia is the Belgian federation of the chemical industry and life
sciences sector. The organization represents the specific interests of more
than 720 companies active in chemicals, plastics, pharma and biotechs.

BRASKEM
Created in August 2002 by the integration of six companies from
Odebrecht Group and the Mariani Group, Braskem is currently the
largest producer of thermoplastic resins in the Americas and the largest
producer of polypropylene in the United States. Its production focuses
on polyethylene (PE), polypropylene (PP) and polyvinylchloride (PVC)
resins, in addition to basic chemical inputs such as ethylene, propylene,
butadiene, benzene, toluene, chlorine, soda and solvents, among others.
Together, they make up one of the most comprehensive portfolios in the
industry by also including the green polyethylene produced from the
sugarcane, from 100% renewable sources.

SABIC
SABIC is a global leader in diversified chemicals headquartered in
Riyadh, Saudi Arabia. It manufactures on a global scale in the Americas,
Europe, Middle East and Asia Pacific, making distinctly different kinds of
products: chemicals, commodity and high performance plastics, agri-nutrients and metals.

PLASTIWIN WALLOON BUSINESS CLUSTER FOR
PLASTICS INDUSTRY
PLASTIWIN is the Walloon business cluster for plastic. It is a sectorial
network devoted to industrial players, focusing on the development of
high added-value products and solutions, through the use of methodologies based on value chain collaboration, open innovation and networking.

THE ALUMINIUM CLOSURES GROUP
The Aluminium Closures Group consists of the leading manufacturers of
aluminium closures and their aluminium strips and sheets suppliers. They
represent about 75% of the global aluminium closure production which
is mainly used in the wine, spirits, water, as well as the oil and vinegar
markets. The group’s core tasks are market research, sustainability and
recycling as well as promotion of aluminium closures.

SABIC supports its customers by identifying and developing opportunities in key end markets such as construction, medical devices, packaging,
agri-nutrients, electrical and electronics, transportation and clean energy.

1. WHO WE ARE
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Our Value Chain
Producers association

End of Life

VIGNERONS ENGAGÉS

CONAI

Created in 2010, the Vignerons en Développement Durable (“Winegrowers
in sustainable Development”) Association brings together winegrowers
committed to a CSR approach from the vine to the glass. Its Sustainable
Winegrowing approval is the first CSR and sustainability certification
dedicated to the world of wine in France.

CONAI is a private, non-profit consortium in Italy that ensures packaging
producers and users achieve their recycling and package recover targets
that are mandated by law.

Vinventions has always placed sustainability at the center of its concerns:
it is one of its guiding principles that impacts our key decisions as a
company. CSR is part of our daily life and sustainability is at the heart
of our values. Our commitments being close to those of the Vignerons
Engagés (Sustainable Winegrowing), it was therefore very important for
us to join the movement and be part of their Supplier Committee.

For 20 years, CONAI has served as an effective system for the recovery,
recycling and valorisation changed to value creation of steel, aluminium,
paper, wood, plastic, bioplastic and glass packaging materials.
This model bases its strength on the principle of “shared responsibility”, relying on the involvement of all the players in waste management:
from the companies who produce and use packaging, to public administrations which establish the rules of waste management in the territory,
to citizens whose daily actions when separating waste initiate a virtuous
process for the environment, all the way to the recycling companies.

VIGNOVIN
Vignovin is a French community of Partners at the service of Winegrowers.
Viticulture - Vinification - Packaging - Marketing and Wine Services.
Vinventions joined Vignovin in 2020.

VINSEO
Made up of more than 100 members, Vinseo is the network of suppliers
of goods and services, research and education in the service of vines and
wine in Occitania, France. From the vine to the glass of wine, our network
advises, supplies and supports cellars and winegrowers on a daily basis
with a concern for quality. The goal of Vinseo is to promote and develop
know-how and expertise in the service of the wine industry. In short:
•

Promote their members

•

Create synergies between them

•

Act to transfer innovation from research to vineyard

1. WHO WE ARE

CITEO
Pioneer of sustainable development since the early 1990s in France,
Citeo has developed its expertise by creating a new future for household
packaging and graphic papers.
Citeo has developed eco-design, collection, sorting and recycling
services within the framework of Extended Producer Responsibility (EPR),
thanks to the joint action of its corporate customers who are at the heart
of its development, as well as in partnership with local authorities along
with sorting and recycling professionals.
Its purpose to respond to ecological emergencies and accelerate
required changes, Citeo wants to engage and support economic stakeholders to produce, distribute and consume while protecting our planet,
its resources, biodiversity and the climate. In order to clarify collective
choices and commit everyone into taking action, Citeo mobilizes and
brings together different stakeholders with whom it confronts and shares
its analyses, vision and strategies for action.
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Testimonials

Christophe KONINCKX, Springtime
Imagine: starting tomorrow morning, when you sit down at the
table, you know every product that is on your plate! From which farm
does this succulent piece of meat come, where was this delicious
cheese made in which vegetable garden was cut this crunchy salad...
Ah yes, if like a good wine, each food product aroused curiosity of the
consumer, the whole economy would be shaken... because consumption
would be a matter of relations with producers, of a deep awareness of the
impacts on the environment and on the quality of work. In short, everyone
would take the measure of all the love that gives birth to good products,
instead of supporting the logic of maximizing profit.
What we liked about Vinventions was this preoccupation with awareness
of planetary issues. On the one hand, the management committee,
which asks itself fundamental questions about the future of the company

and concludes that there is a need to focus on sustainability. On the
other hand, clusters of employees who reflect together on the need to
implement actions that make sense for local communities.
Thanks to the expertise of our collaborator, Maïté Herkens, our analysis
first focused on the margins of progress, through the 17 Sustainable
Development Goals. In particular, this enabled R&D to decide which
closure to prioritize in order to place the company in a sustainable
perspective. Then, we set out to develop communication material
adapted to the sales force, to speak with one voice about sustainability.
For us, Springtime, communication agency specializing for 20 years in
sustainability, we feel aligned when a customer wants to be as close as
possible to noble products!

Julia Graner, Manager Sustainability

Iris Borrut, Sustainable Winegrowers

Sustainability is a complex issue, its goals can sometimes end up being
in conflict with each other. So the choice of sustainable solutions
should always be made with due consideration to the entire lifecycle
of the product and based on the overall environmental benefit, based
on science. An important way to identify the environmental hotspots
of a product and reveal opportunities to further improve a product’s
performance is via Life Cycle Assessment. Work on such Life Cycle
Assessments is one way we have collaborated with Vinventions. While
individual company efforts to combat climate change are vital, the
environment will benefit even more through collaboration between
actors in the sector and all along the value chain, to speed up progress.
We are pleased to witness how Vinventions, in teaming up with the
whole sector and also through its cooperation with us as an industry
association, is demonstrating its commitment to the continuous work
being undertaken on sustainable development.

Since 2010, Sustainable Winegrowers has
brought together winegrowers invested in
a sustainable development approach from
vine to glass. Since 2021, the collective has
grown with 4 new colleges, to create the
1st CSR network in the wine sector. The
objective: to bring together the players
in the wine industry driven by the same
vision in order to facilitate the emergence
of sustainable solutions and to progress
together in the spirit of the industry. Our
common values with Vinventions and the
many links with producers are the strength
of their membership in the collective.

1. WHO WE ARE
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2.

OUR GOALS

2.1. Voice of the industry
2.1.1. Mega Trends
Vinventions took into consideration megatrends when defining its CSR strategy. Megatrends are a transformative force
that permanently change the global economy, business and society over a long period of time.

Climate change

Resource scarcity

Plastic Perception

Global climate change already has observable effect on the
environment. The consequences of climate change include
direct signs such as shrinking glaciers and destroyed habitats
and indirect long-term effects on nature and society such as
crop failure, flooding and energy shortage.

Resource scarcity occurs as a result of unsustainable
development and irresponsible resource consumption.

In order to prevent cork taint, synthetic closures are the best
solution for this specific application. However, for plastic
production to be sustainable, it is important to prevent plastic
from ending up in landfills or in our natural environment.

The direct signs of climate change will affect our operations at
every step of our value chain.

For example, one of the main concerns is water consumption.

The taste and quality of the grapes will be influenced
by changing weather patterns and will result in a more
vulnerable wine production. Furthermore wildfires caused by
high temperatures may destroy grape vines and entire farms,
affecting wine producers’ livelihood.

Lack of resources creates competing demands, which
ultimately affects prices for the final product.

Petrol based polyethylene is a finite resource. It is the reason
why Vinventions focuses on a closed-loop supply chain and is
investing in more sustainable raw material alternatives.

2. OUR GOALS

At Vinventions, we introduce the Nomacorc Blue Line and
commit to making all products either renewable, biodegradable, or circular by 2030. It is also consistent with our
commitments as members of the EU and US Plastics Pacts.
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2.1.2. Materiality Assessment

At Vinventions, we want to ensure that our resources are focused on aspects deemed
most important by our stakeholders. This includes understanding regional specificities and potentially unique point of views of each of our stakeholder groups. As
such, we recently launched our very first Materiality Assessment exercise.
Materiality Assessment is a tool used to identify and prioritize issues according to:
(1) their impact on the company’s ability to operate and (2) their level of interest
to stakeholders. As a result of this analysis, companies can effectively build their
long-term strategy and targets around material topics (i.e. important to both the
company and its stakeholders). The process is repeated regularly following the
sequence of stakeholder identification, material topic identification, prioritization,
gap analysis & strategy definition, reporting and reviewing.

Vinventions’ materiality assessment consists
of 3 parts:
1

2
Rating of existing
topics within
the existing
strategy

Adding and rating
additional topics
for future
consideration

3
SWOT analysis
(Strengths, Weaknesses,
Opportunities or Threats)

2. OUR GOALS
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Materiality Assessment

Criticality: Internal vs. External Stakeholders
Stakeholders were asked to rate how critical nine topics
are to Vinventions's success on a scale of 1 (least) to
4 (most critical).

External Stakeholder Perception

4,0

Most material
topics are:
Raw materials,
Customers, Product
Performance

3,5

These results can be represented in the form of a matrix
comparing the perception of internal (X axis) versus
external (Y axis) stakeholders.
Our first materiality assessment confirms that Vinventions'
OGSM strategy correctly reflects material topics (according
to both our internal and external stakeholders).
The 3 most important topics for our stakeholders are:

3,0

2,5

Least material
topics are:
Company Growth,
Life Cycle, Society
3,0

3,5

4,0

• Raw materials
• Product performance
• Customers

Note: These nine topics are a small subset of Vinventions' existing
OGSM strategy but most relevant to the topic of Sustainability.

Internal Stakeholder Perception
Communication

Customers

Employees

Company Growth

Resource Use

Society

Raw Materials

Life Cycle

Prod. Perf.

2. OUR GOALS
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Materiality Assessment

Results by Stakeholder Category
INTERNAL

EXTERNAL

Sales & Marketing

Experts/Federations

Operations

Suppliers

R&D, Sustainability, etc.

Partners

Support Functions

Customers

Management

Other parameters
Beyond criticality to Vinventions' success, stakeholders were
asked to rate the same nine topics from 1 to 4 according to
level of performance and level of control.
Results were analyzed as follows:
(1) Level of performance - internal vs external stakeholder
perception
(2) Level of influence - internal vs external stakeholder
perception
(3) Criticality vs Performance
(4) Criticality vs Influence
With the following conclusions:

Consistent with the overall results, the top 3 material topics were common to most
stakeholder groups with Raw Materials ranking highest for the majority of our stakeholders
(Operations, R&D/Sustainability, Support Functions, Management, Suppliers and Partners).
The most notable difference between internal and external stakeholders was that Communication was deemed more important by our external stakeholders.

2. OUR GOALS

• V
 inventions has correctly evaluated its level of performance
and influence on strategic elements.
• 
Vinventions' OGSM are all critical to our success, and
both our current levels of performance and influence
are acceptable. Vinventions will benefit from improving
performance and influence on material topics as planned.
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2.1.3. European & US Plastics Pacts

In 2020, Vinventions signed the
European and US Plastics Pacts
Our commitments are aligned with the goals of the pacts.
We use plastics in our wine closures in innovative ways, as plastics provide
unique advantages in both wine quality preservation and environmental
performance.
Our position on plastic is simple: we will continue providing efficient and
environmental-friendly closure solutions to winemakers. We have been
engineering synthetic closures since our inception in 1999 as a premier
solution for protecting wine and preserving all of its qualities.

•

efine a list of packaging to be designated as
D
problematic or unnecessary by 2021 and take measures
to eliminate them by 2025.

•

 y 2025, ensure all plastic packaging is 100% reusable,
B
recyclable, or compostable.

•

 y 2025, undertake actions to effectively recycle or
B
compost 50% of plastic packaging.

•

 y 2025, ensure that the average recycled content
B
or responsibly sourced bio-based content in plastic
packaging will be 30%.

•

 irgin Plastic Supply: Use 20% less virgin plastics with
V
10% absolute reduction.

•

 ecycled Plastics: Use at least 30% of recycled plastics
R
in new plastics in average.

•

 esign: Design 100% recyclable and reusable products
D
where possible.

•

Recycling: Increase recycling rate by 25%.

Throughout the years Vinventions has placed respect for nature at the
forefront, by striving to continuously improve the sustainability of our
products.
Vinventions is currently performing the life cycle assessment of our
synthetic closures to ensure we are providing the most sustainable solution.

2. OUR GOALS
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2.2. Our Objectives
2.2.1. OGSM Tool
In 2020, Vinventions rolled out a new strategic tool called « OGSM ».
How will we monitor our progress and activities?
An OGSM framework is a business planning tool that helps our company, teams and individuals define and link long-term vision
with short and medium-term goals and activities.

O bjectives

to create, in words, a very clear and concise statement of our
objectives and briefly state how we are going to do what we
want to do.

G oals

Objectives

A general statement of what needs to be done/achieved

to set quantitative results (3 to 4) - numbers and dates - of
what success looks like. Goals need to be SMART (Specific-Measurable-Attainable-Relevant-Time-bound).

S trategies

to outline, in words, how (actions) the company will achieve
the objectives and goals (3 to 5).

Goals

Strategies

Measures

TARGETS

ACTIONS

KPIs

that are measurable (best expressed
in numbers), time-bound and doable.

necessary in order to achieve
the set goals.

2. OUR GOALS

M easures

to set numeric (numbers and dates) representations of the
strategies that are traceable and have one owner.

that indicate when and how targets
are achieved.
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2.2.2. Vinventions OGSM
Sustainability is an essential part of our vision and as such becomes an essential/non-negotiable component in our decision-making process. Our company strategy is
also built around Sustainability - with one of our six strategic pillars dedicated to Sustainability. The execution of our strategy relies on the definition of Objectives that
are translated into Goals, Strategies and Measures (OGSM) within the company. The Sustainability pillar is first and foremost within our OGSMs.

Below is a subset of the OGSM reorganized into categories that reflect our Sustainability approach:

PLANET

OGSM Categories
Raw Materials

•

 e invest only in products that are efficient and environmentally-friendly, are made of renewable, circular or biodegradable materials, can be easily recycled and are superior
W
in wine quality preservation.

Resource use

•

We aim to have all Vinventions products be carbon neutral in 2025.

•

We actively impact our value chain to reduce our environmental footprint.

•

All plants and offices will use 100% of renewable energy in 2023.

•

We develop programs to decrease by 10%, on an annual basis, the generation of waste, in each of our offices and plants.

•

 o create and develop a sustainable business model for the collection, treatment and recycling/upcycling rate of our post-use closures and achieve full circularity in 2025
T
for minimum 50% of of our production of synthetic closures by the end of 2025.

•

To perform a 3d party LCA analysis of selected Nomacorc products.

•

To prepare LCA roll-out to other production sites and other products (SÜBR…)

•

We create a caring and healthy workplace for our associates; we empower, develop and build strong teams, without compromise on ethics and integrity.

•

We identify and implement at least 2 initiatives every year, in each location, to improve the health and/or well-being of our associates - workers and employees.

•

 e create a safe environment where we can speak up for people who don't feel being listened to or respected. Actual processes communicated in 2020 in each location
W
where it already exists. Ensure process is organized and communicated in each location by end 2021.

•

We recruit, identify and develop talent; we create a culture of excellence where every employee performs to his/her/their best.

•

We develop a culture and environment of excellence in safety.

•

 e are a family company. We value it as an unmatched strengh, and we will achieve our objectives while promoting our founder's values, among other, based on: love, trust
W
& respect, honesty, integrity & fairness, teamwork, clear communication, optimistic realism, curiosity, financial discipline and fun.

•

 e have a social responsibility to contribute to the harmonious development of our society. We actively contribute/support local initiatives as well as philantropic activities
W
from our associates to positively impact our communities.

•

 e identify and implement each year a minimum of 5 initiatives and charity actions worldwide to benefit our local communities and to contribute to the internal promotion
W
of our company values.

Life Cycle

PEOPLE

Employees

Society

2. OUR GOALS
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2.2.2. Vinventions OGSM

PROSPERITY

PEOPLE

OGSM Categories

Public Affairs
Strategy

•

Ensure Vinventions' ""right to play"" public affairs strategy.

•

Be aware of external forces that can impact Vinventions directly or indirectly.

Strategic
Marketing

•

We create a Global Strategic Marketing Organization within Vinventions to sustain the future profitable growth of each VV business line.

•

To develop a confident brand strategy for each pillar of growth: Screwcaps, Synthetics, and Micro-Naturals.

•

To develop and launch a global/regional/local communication plan 2021-2023.

Product
Performance

•

We make a difference by developing new products and technologies of superior performance.

•

To innovate in new materials and new technlogies to improve the performance of our products (cost, quality, technical performance).

•

Vinventions to become an industry benchmark in operational efficiency.

Customers

•

We develop initiatives to provide best-in-class business experience to our customers and increase our market share in exsiting segments.

Company
Growth

•

We accelerate our growth through selected strategic acquisitions or consolidation.

•

 e will further develop our global presence in the Wine industry: we will be a leading actor in all regions where we operate, and increase our market share through innovative
W
products and growth.

•

Vinventions will identify and develop opportunities for its products in new geographies.

Global
Presence

2. OUR GOALS
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2.2.3. Our KPIs
In accordance with the OGSM structure, we have also defined KPIs to measure our progress on key topics. These KPIs represent significant economic, environmental
and social impacts of our company.

Here are the KPIs:
PEOPLE

WASTE

Number of

Number of

Number of

Lost Time
Accident

First Aid
Incident

Near
Misses

Total of

New Hires
Last Year

participation
rate

Overall

Gender
Diversity

All Waste Generate

Post-Consumer
Recycled

(kg/1Million closure) in 2020

% waste that goes to landfill
%waste that is incinerated

material used in
closures

Workforce

at the end of 2020
Average (years)

Length of Service

Annual
Survey

NATURAL RESOURCES

Hours of
employee

Total hours of

Training

help to
communities

Post-consumer closures collected
via CorkLoop Europe and USA in 2020

Volunteerism

PRODUCTS

Water

consumption

Electricity
consumption

Renewable
Energy

Biobased Material

used in closures sold in 2020

These KPIs were inspired by international reporting standards (GRI, ISO 26000, etc.), LCA parameters, the EU & US Plastics Pacts, the UN-SDGs as well as our World
Class (“Cork”) Manufacturing program and have been validated through extensive workshops with internal stakeholders.
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3.

OUR RESULTS
& NEXT STEPS

Our results & next steps
In this section, we will present our first results related the KPIs mentioned
in the previous section of this report.
We chose to subdivide our results into 4 categories:

• Products & Processes
• Environment
• Employees
• Value Chain
For each topic, you will find the same structure: we present (1) the 2020
results for our KPIs, (2) our projects and programs related to the topic,
(3) a yearbook with pictures and summaries of actions that were done in
2020 and (4) a first snapshot of our next steps for the coming years.
Regarding our KPIs, we will use 2020 as our baseline to create future
targets and milestones. In our next reports, we will present you concrete
improvement objectives.
Our next steps are here to give you a rough idea of what is coming up in the
future of Vinventions. Dates featured do not constitute a firm engagement.

3.1. P
 RODUCTS &
PROCESSES



3.1.1. KPIs
3.1.2. Projects & Programs
3.1.3. Next Steps

40
41
44
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50
52

3.3. EMPLOYEES
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3.4. VALUE CHAIN
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62

3.1.
Products &
Processes
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3.1.1. KPIs
Biobased product in
volume sold

North
America

11,94%

Europe

40.00%

South
Amercia

36.25%

Percentage of Biobased material used in all closures sold in
2020. The Nomacorc Green Line is derived from sustainable,
renewable sugarcane-based raw materials.

Anthony Castaing, Domaine de Grange Neuve

Our collaboration with Nomacorc has lasted for twenty
years. Customers are very happy to no longer have
problems with cork taint and to be able to taste wines
with very great aromatic freshness.

Concezio Marulli,
Oenologue,
Zaccagnini

With Vinventions, today I can follow
at 100% the oxygen management in
our bottles, which allows me to have
all the wine bottles as intended and
it gives me peace of mind. The only
thing that we leave to chance in our
cellar is art as it was born in 1964
with Joseph Beuyes who asked us to
organize together a conference for
the Defense of Nature ... many years
have passed, but Zaccagnini continues
to maintain the same ideals. Art and
nature have shaped the history of our
wines, thanks to Nomacorc Green Line,
we preserve our founding pillars with
complete peace of mind.

3.1. PRODUCTS AND PROCESSES
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3.1.2. Projects & Programs
Our Processes
World Cork
Manufacturing (WCM)
based on the World Class
Manufacturing method.

Zero Accident

Environnement & Corporate
Responsibilty

Supply Chain

Quality Maintenance

10 MANAGERIAL CRITERIA

Zero Defect
Zero Stock

Early Product Management

Zero Breakdown

People Development

WCM OBJECTIVES

Professional Maintenance

And involving the entire organization.

Autonomous Maintenance

By optimizing resources used,

•

Focused Improvements

Dedicated to tracking all non-value-adding items,

•

Cost Deployment

•

Health & Safety

World Class Manufacturing is a mindset geared towards
consistently delivering exceptional and expectationsbeating manufacturing performance through a continuous
improvement step by step program:

Early Equipment Management

11 TECHNICAL PILLARS

Management
Commitment

Clarity of
Objectives

Clarity of
Roadmaps

Dedicated
Resources

Organization
Commitment

Problem Solving
Attitude

Allocation of Suitable
Qualified People

Level of
Details

Level of
Deployment

Motivation of
Employees

3.1. PRODUCTS AND PROCESSES
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3.1.2. Projects & Programs
Our WCM Achievements
Belgium

USA
QUALITY

SECURITY

Tenfold reduction of the
cost of poor quality

Divided by 2 the frequency rate since the implementation
of the shared vigilance program

Number of claims
received divided by 2

WCM step by step implementation

Scrap decreased
by $20k

STEP 7

Pillars are divided into 3 phases to cover the 7 steps of implementation.

STEP 5
STEP 4

STEP 3
STEP 1

SCRAP

STEP 6

PROACTIVE PHASE

STEP 2

PREVENTIVE PHASE
REACTIVE PHASE

3.1. PRODUCTS AND PROCESSES
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3.1.2. Projects & Programs
Our WCM Achievements
WCM Evaluation and Awards Challenge
Evaluation is divided on:
• 11 technical pillars of maximum 5 points each

STARTER
WCM Initial Package

SILVER
Min. 60 points total and
min. 2,5 on each pillar

BRONZE
Min. 50 points total and
min. 2 on each pillar

GOLD
Min. 70 points total and
min. 3 on each pillar

• 10 managerial criteria of maximum 5 points each

WORLD CLASS
Min. 85 points

2026
2025
2024

2023
2022

2021

WCM GROUP ROADMAP 2021 - 2025
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3.1.3. Next Steps

2030

2021
BLUE LINE
Made from recycled mixed
post-consumer plastics.

ALL OUR CLOSURE WILL
BE BIODEGRADABLE,
BIOBASED OR CIRCULAR

2022

2024

NOMACORC
20% LIGHTER
Reduce skin thickness & foam density.

100% GREEN OR BLUE
Use only Green or Blue
grades in closure.

BLUE LINE
Net Zero Plastic Leakage for Blue Line.

SÜBR - 20% LIGHTER
Reduce 20% the density of the whole range.

2023

2025

PRIVATE CLOSURE
COLLECTION
Maximize Nomacorc
closures collection.

100% NATURAL
CLOSURE
Use alternative
100% compostable
raw materials.

GREENER SÜBR
TUV certification
minimum 3 stars.
OK Biobased and OK compost
(industrial).

RENEWABLE ENERGY
All our production sites will
use renewable energy.

RAINBOW
Digitally printed Screwcap.
A new technology that enables
new possibilities for screwcap
wine closures in terms of design.

100% SCRAP REUSE
Re-introduction of all
production scrap in our
products

3.1. PRODUCTS AND PROCESSES
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3.2.
Environment
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3.2.1. KPIs

ENERGY

WASTE

100

100

80

80

60

60

40

40

20

20

WATER

Italy

Belgium

France

Germany

USA

Argentina

Global

% RENEWABLE ENERGY
Percentage of energy used coming from a renewable source
like solar, wind, hydro electricity,...

0

Italy

Belgium

France

Germany

15

Under development

0

Under development

20

10

5

USA

Argentina

Global

DIVERSION RATE
Diversion rates measure (usually by weight) the portion of
waste not sent to the landfill.

0

Italy

Belgium

France

Germany

USA

Argentina

Global

WATER CONSUMPTION [M³]/1M CLOSURES SOLD
Water consumption in cubic meter per 1 million closure sold.

80

100

70
80

60
50

60

40
40

30
20

20

10
0

Italy

Belgium

France

Germany

USA

Argentina

Global

% SUSTAINABLE ENERGY
Percentage of energy used coming from a zero-emission
energy source like nuclear, solar, wind, hydro electricity,...

0

Italy

Belgium

France

Germany

USA

Argentina

Global

KG WASTE/100K CLOSURE SOLD
Kilogram of waste generated per 100 millions closures sold.

2020 will be used as our baseline to create future targets and milestones.
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3.2.2. Projects & Programs
CorkLoop, our circular economy program
Vinventions aspires to be a responsible producer and for its products to have a positive impact on nature and society. As
such, we are committed to ensuring that all our products receive an optimal end-of-life treatment (according to the EU
Waste Framework Directive and its waste hierarchy).
Our circular economy program, CorkLoop, will utilize existing public collection, sorting and recycling processes wherever possible. To remedy situations where our products are inadequately
handled (incinerated or landfilled) by these instances, we are also building private sector partnerships to improve collection, transport, sorting and recycling.
CorkLoop also includes a strong information and communication component. We want to empower our customers and consumers, by providing clear instructions with regards to the
disposal of our closures for our main markets.

Circular Economy

Linear Economy

1

Refuse

2

Rethink

3

Reduce

4

Reuse

5

Repair

6

Recondition

7

Remanufature

8

Recycle

9

Energy production

10

Incinerate

11

Landfill

The waste hierarchy captures the progression of a material or product through successive
stages of waste management, and represents the latter part of the life-cycle for each
product.
This tool extracts the maximum practical benefits from products and generates the
minimum amount of waste. It establishes program priorities from most favourable to least
favourable based on sustainability.
The proper application of the waste hierarchy can help prevent emissions of greenhouse
gases, reduces pollutants, save energy, conserves resources, create jobs and stimulate the
development of green technologies.

3.2. ENVIRONMENT
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3.2.2. Projects & Programs
Part of the
CorkLoop
project

CorkLoop, our circular economy program

Post-Consumer
Recycling
(PCR)

Post-Industrial
Recycling
(PIR)

(1) Eliminate fossil
(2) Maximize renewable carbon (bio-sourced, recycled, etc.)
AWARENESS &
INFORMATION

SOURCING
Green Line
Blue Line
Sübr
Screwcaps

ADVANCED
RECYCLING

ECO-DESIGN

(Closed-Loop)

PCR
MECHANICAL
RECYCLING

Transport
SORTING

Automated
(sorting center)
Manual (sheltered
workshop

MANUFACTURING

COLLECTION
Municipal
and Private

WCM
Industry 4.0
GGT

CONSUMPTION

PCR
UPCYCLING

COMPOSTING

ENERGY RECOVERY
/LANDFILL

PIR
REUSE

PIR
MECHANICAL
RECYCLING

ENVIRONMENTAL
SPILLS
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3.2.2. Projects & Programs
Our Recycling Program
To achieve our goal of building a more sustainable environment, industry and company, we developped different
recycling programs in our main markets.

United States
Recycling services and recyclable
items vary widely across the United
States.
Vinventions is pleased to offer our Cork Recycling
Program for consumers, wineries and wine retailers.
The program includes:
•

In-home cork recycling bags for consumers.

•

 etailers door clings to let customers know your
R
business offers cork recycling.

•

Freestanding Cork Recycling Center
collection boxes for wineries and
retailers and no-cost return shipping
when the box is full.

France
Nomacorc closure are 100% recyclable.
In France, Vinventions organizes its own private
collection and works with several charity organizations
such as France Cancer and also with the French wine
shops Nicolas (500 shops) for the collection and sorting
of our closures.

Italy
In Italy, Vinventions partners with
Eataly stores.
You will find our collecting boxes in Eataly stores located
in the main Italian cities.

To learn more, visit us.vinventions.com

3.2. ENVIRONMENT
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3.2.3. Yearbook

Savings in France
New LED lighting
By 2020, we replaced the lighting for the entire site to LED lights.
We currently have a total of 129 LED lamps for lighting our manufacturing, finishing and logistics
workshops plus 71 LED lamps for the office part.

Reduced our water consumption
In order to limit our water consumption, we have opted for closed
circuit cooling on our coextrusion line. This operation greatly reduced
water consumption to a reasonable rate.

Reusable packaging
For our biggest client (Les Grands Chais de France), we use reusable
wire boxes that we have been sharing with them since our first delivery
years ago.

3.2. ENVIRONMENT

European Commission’s Hackathon
Vinventions took place in the #EuropeanCommission’s Hackathon as co-challenge owner with
AB InBev.
The following challenge was posed to the participants:
To develop a sustainable business model for the collection and sorting of small beverage
closures. We once again congratulate the winning team (Young European Leadership) composed
of Matěj Keka, Ludmila Filipova, Hakima Shiralizade, Jonas Knöppler and Pauline Kühlwein.
Their solution included the creation of collection boxes along with an embedded pickup service
(via a dedicated platform). The boxes are to be distributed to collection partners (such as supermarkets) and, once full, a free label can be printed and delivery to a network of re/upcyclers is
automatically arranged.
The role of the online platform is to liaise between supply (consumers who wish to dispose of
their used closures) and demand (up/recyclers looking to utilize used closures as a raw material).
Users of the platform pay a small fee and transport costs are incurred by the up/recyclers.
The YEL team is currently further developing this solution with Vinventions through their
on-going internship.
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Yearbook

Wine coolers made with
recycled closure
The Italian team gifted wine coolers to their customers that were made from recycled closures
collected in the Eataly stores were we have collection boxes.

Mask holder made from
recycled closures
During the COVID-19 crisis, Vinventions collaborate with Innologic (Beologic), a partner company
of Vinventions, specialized in the recovery of plastic waste, to launched a mask holder made
from 100% recycled Vinventions closures. These were collected from consumers, in particular
thanks to the wine merchant Nicolas and associations such as France Cancer with which we
have been working for several years. We donate mask holders to French hospitals and municipalities through France Cancer.
In Spain, Vinventions donated 1,000 mask-straps to the #EnoturismoParaSanitarios campaign
that will manage them through the adhered regulatory councils. These will be donated to health
centers in their areas as a "thank you" for the efforts of this important group of people.

Road Clean Up
Because of the COVID, the traditional spring road cleanup wasn’t possible but a group of
employees met during Automn and did a cleanup of all the roads around the Belgium plant.

3.2. ENVIRONMENT

Christophe Robert, Quality, Vinventions

I apply myself, in my everyday actions, to systematically
acting and thinking sustainably. In particular, I monitor
and improve our water and energy consumption at the
factory and do the same at home.
51

3.2.4. Next Steps

Life Cycle Assessment
Vinventions is also currently driving a detailed and quantified
assessment of the environmental impacts of its products (starting with
Nomacorc) along each link in the value chain (Raw Material Extraction,
Manufacturing & Processing, Transportation, Usage & Retail, End-ofLife) through a Life Cycle Assessment (LCA). This exercise will reveal
“hot spots” and ways in which the company can manage these impacts
to improve its product’s overall performance.
Vinventions has elected to carry out the LCA study (according to
ISO 14040 and 14044) with RDC Environment. The LCA report will
be critically reviewed (in accordance with ISO 14071) by Quantis. We
expect to communicate on our results towards the end of 2021.
Vinventions will also benefit from a customized LCA tool which will
enable us to perform eco-design and additionally all future product
developments will undergo a LCA as part of a Stage-Gate Process
before receiving their license-to-operate.

3.2. ENVIRONMENT
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Next Steps

Collaboration with South Pole to reach the Net Zero Plastic
Leakage objective
The Nomacorc Blue Line range is a new category
of closures where 50% of the raw material comes
from a ISCC+ certified recycled plastic using a
“Mass Balance” approach. The latter has already
proved its worth in sustainable development
for industries dealing with wood, cocoa and
electricity.
With the Blue Line range, Vinventions is reiterating
its stance regarding sustainable development by
using recycled plastic. By giving a second life to
materials which usually finish in incinerators, a
source of CO2 emissions, the Blue Line range not
only limits these emissions but reduces the usage
of fossil-based plastic.
This new solution encompasses a more general
approach of the company towards sustainable
development, as the Blue Line range follows after
the Green Line, the first zero-carbon footprint
closures in 2013. For the Group, endeavouring to
promote a circular economy has been boosted by
the creation of the CorkLoop program in 2020,
working to reuse industrial waste and recycling
used closures as raw material. These product
innovations concretely illustrate the environmental commitment of Vinventions as endorser of
both the European and American Plastics Pact.
Up until now, recycling technologies were unable
to meet the compliance regulations for recycled
raw materials regarding food contact, but as of

late the situation has evolved. A new process has
recently been developed to obtain a recycled
material which is similar to virgin plastic and
suitable for food contact. This is the process
which Vinventions is using to produce their Blue
Line closures.
The launch of Blue Line is another step in the
strategic sustainable development plan of
Vinventions. The result is an insignificant plastic
footprint on the environment. To reach this
aspiration, the Group is currently working with
South Pole, one of the authors of The Guidelines
for Corporate Plastic Stewardship published by
3R Initiative in February 2021. These guidelines
intend to help companies in calculating and
reducing their plastic footprint by implementing
initiatives regarding production and managing the
end-of-life of products. Specifically for Blue Line,
this partnership will allow Vinventions to reach the
Net Zero Plastic Leakage objective by 2022.
“Convinced that plastic should unquestionably
be considered as a renewable resource, we are
very proud to announce the launch of the new
Blue Line range. We position ourselves as a
pioneer company that offers a issued from the
circular economy and provides an innovative
solution to the current challenges of sustainable
development.”
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Founded in 2006, South Pole is a leading
project developer and provider of global
climate solutions, with 500 experts in 18
offices worldwide. South Pole has worked
with over 1,000 companies and organizations on their climate and sustainability journeys, helping them reduce their
impact on the climate while mitigating
risk and creating value. Its expertise
covers project finance, climate risk analysis
and the development of environmental commodities, like carbon, plastic and
renewable energy credits. South Pole
has mobilised climate finance to nearly
1,000 projects responsible for removing,
reducing, or avoiding over 100 million
tonnes of CO2 to date.
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3.3.1. KPIs
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WORKFORCE
Gender diversity: We promote the
diversity in the company through
our recruitment and people
development process.

Global

SAFETY - FREQUENCY RATE
Safety is our priority in each of our production plant. Formula:
(Number of lost time injuries in the reporting period] x
1,000,000) / (Total hours worked in the reporting period).
12

Trainings
Hours of training: 7502 hours
Of the 7502 hours, 885 are Vinventions Academy hours.

10
8

What is the Vinventions Academy?

6

In 2016, we started a project of continuous training for all Vinventions associates.
To date, 83 webinars have been conducted and shared with associates.

4
2
0
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Belgium

France

Germany

USA

Argentina

Global

AVERAGE LENGTH OF SERVICE (YEARS)
Employees or Associates are our number 1 resource and is
why length of service is so important.

3.3. EMPLOYEES

The goal?
•

Make sure our whole organization is properly trained on Vinventions core topics and products.

•

Newcomers go through a systematic training program.

•

Staff is trained continuously to ensure the best expertise.
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3.3.2. Yearbook

Online activities during COVID-19
Online games & recipe sharing evenings

Gender equality in
Argentina
We organized and participated in a 2 hour workshop
In Argentina, we organized and participated in a 2 hour workshop on gender equality.
Participants included the administrative associates from San Juan and Medozia and explored
the basic notion of gender equality and how to be more cognizant of it in the workplace and
our communications. A very interesting debate was generated which we can continue in other
trainings.

We gave bonuses in November and December 2020 to
employees who had children
The aim was to help our associates whose children were unable to attend school due to COVID.

We invited our team members to participate in virtual evenings to share recipes and online
games. This was a way to continue with our bond despite the physical distance. We organized
two activities: Online Cooking (a chef taught us how to make a special recipe with our family
members at home), Online Games (an entertainer guided us to play games online).

Giorgio Lavagna, œnologue Fontanafredda
For years, we have been committed to environmental sustainability,
a ten-year journey, which in 2018 led the company to organic
certification and in 2020 to a new perspective: the Green Renaissance.
This rebirth for us is to put the earth back at the center, this must be
our great goal, which must lead us to the creation of a great world
community based on trust in others. The resources of this community
for the protection of the planet will be numerous, ours will be wine,
“green” wine. Green, because all the choices we make on a daily basis are “green”. In the choice of our
materials, we pay attention to the origin of each component that enters our cellars. For this, we use
closures derived from renewable raw materials such as sugar cane. The closures of our wines are: plantbased, recyclable and sustainable. The Nomacorc Green Line from Vinventions that we have chosen
for Fontanafredda preserve the integrity of our wines and have a minimal environmental impact, in
addition to being produced from renewable raw materials, they are recyclable and guarantee zero
carbon emissions.
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Quarterly Excellence Award
Presented
After reviewing our core values, we launched our
quarterly Excellence awards to recognize the work of our
best employees.
We also organized several lunch celebrations to recognize
the hard work done during these difficult time especially
as we achieved 3 stellar quarters through 2020.

Our activities were light in 2020
due to COVID however we did
do a few things

Holiday Cheer
LLC celebrated the Holidays with the 5 days of Holiday Cheer – each day associates were given
a special surprise to show our appreciation for such a wonderful year.

Vinventions Gives Back
New working environment

Vinventions has donated a number of computers and tablets to the Boys and Girls Club of
Zebulon.

In 2020, Vinventions USA renovated their front office to give our employee a better working
environment.
Promoting work from home was also very important during these difficult times and Vinventions
provided extra IT supplies to improve our employees' home office.

Flu Clinic
Vinventions organized a Flu Clinic as we have been doing for a long time but this year seemed
even important to do so (flu vaccination performed free of charge for employees).

Sent Out Weekly Remote Newsletters to keep our remote
associates engaged

3.3. EMPLOYEES
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Caroline Thomas, Marketing, Belgium

Working for Vinventions is also living the
adventure of the Green Teams. In Belgium,
we have set up several zero waste projects
(elimination of individual bins,...) but also
a vegetable garden, beehives, well-being
workshops.... with sustainability taken into
account all all levels of the company.

Charities actions in Belgium
Donation shelf

Leatitia Allemand, Domaine Allemand

The Nomacorc Green Line is particularly
interesting for us from a sustainability point
of view because it has a neutral carbon
footprint. We are in a virtuous environmental approach.

In our Belgium plant, the Green Team worked with a local company to install 2 donation shelfs
where people can put all the things that they aren’t using anymore: clothes, jewelry, small
furnitures, books… Everyone has access to the shelf and is invited to take what they need. An
easy zero waste initiative. Furthermore, the manager of the shelf always arrives by electric bike
and our shelf is even made of upcycled wood pallets.

Bike plan Belgium
Launch of the “Bikes for Business” project at Vinventions! In order to
promote soft, sustainable and safe mobility, Vinventions offers a bicycle
leasing plan for workers at the Thimister-Clermont site who use or
would like to use this mode of transport to get to work.

Thierry Dumont, Visible Agency

Sustainable development and environmental protection have always been part of the DNA of our communications agency. Vinventions' CSR
initiatives are perfectly in line with our iidea of an industry to be engaged with and are proud to partner with a company like Vinventions
with such respectable ambitions.

3.3. EMPLOYEES
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3.3.3. Next Steps

Global Green Team
In 2020 Vinventions created the Global Green Team from different departments of the company
and around the globe.

For 2021, the team defined 6 main projects:
1

Educate Vinventions workers to develop a sustainability culture and raise awareness on
sustainable practices at every level of the company. This will be done through webinaires
and communications.

2

Create a Waste Map in our 3 main sites: Zebulon, San Juan and Thimister. The goal is to
eliminate any waste that cannot be recycled by replacing them by alternative.

3

Encourage volunteering activities in our local communities.

4

Analyze the impact of the different types of energy and transportation we use.

5

In 2021, Vinventions will launch its first Vinventions Foundations Award. to recognize
behaviors that celebrate and fortify our guiding principles by having our associates
nominate a colleague that is living and evangelizing any of the guiding principles.

6

Include sustainability criteria’s in our Supplier Evaluations.

3.3. EMPLOYEES
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Leadership at Vinventions
To bring the Vinventions Foundations to life across the entire company and make it
a part of our DNA, we developed a shared leadership culture and stimulating work
environment where every associate can excel. To facilitate this, we launch L@VV
(Leadership@Vinventions).
L@VV is a project, a journey which is strongly supported by our GLT and consists of
a process in 3 phases:

Phase 1
Assessment of our company culture and employee engagement
The aim of the Vinventions Scan assessment is to learn how people at Vinventions
experience the company culture and to which degree they feel engaged.

Phase 2
Developing a strongly skilled, engaged and aligned leadership team
The goal is to develop leaders and enable them to embody the foundations principles,
become a role model and cascade the Vinventions Foundations across the company.

Phase 3
Cascading the Vinventions Foundations
Learning and sharing information is integrated into the leadership journey in order to
effectively implement to the principles with all employees.

3.3. EMPLOYEES
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COVID Donation
Vinventions donated to help in COVID-19 prevention and win the battle against the epidemic.

Elzeard Wine
We are really proud of our customer Elzeard Vin who launched a special cuvee: Elzeard. In
collaboration with Reforest’Action, for each bottle sold, they plant one tree. 10,000 trees were
planted. For this particular wine, they chose the Nomacorc Green Line for its zero carbon
footprint.
More information in video:

Triangle Wine Experience

Bordeaux Vignoble Engagé
Vinventions is partner from « Bordeaux Vignoble Engagé ».

The Triangle Wine & Food Experience (TWFE) is North Carolina’s premiere wine and food event
with all proceeds benefiting the Frankie Lemmon School & Developmental Center. TWFE is held
annually the first weekend in February. Winemakers and chefs from all over the world, as well as
thousands of donors and supporters, participate in this truly amazing event. The event is usually
a three-day affair, including winery dinners at the Triangle’s top restaurants, wine tastings at area
wine shops and trade events. TWFE weekend culminates in the Grand Gala & Auction, which
features a dazzling selection of wine and food and an exciting auction that includes fine and
rare wines, event tickets, artwork and one-of-a-kind trips and experiences.

3.4. VALUE CHAIN

Bordeaux Vignoble Engagé, an annual competition crowns
the estates, cellars and trading houses of each Bordeaux
appellation for the excellence of their responsible business
practices in terms of sustainable, economic, social and
environmental development.
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Beanbag chair filled with
closures
November 2020 - February 2021:

Vinventions Angels
Vinventions Angels offers small winemaker and wineries (less than 15,000 bottle annually) the
ability to present a sustainability project.
Launched in December 2020, we now have approximately 35 participants. To date, we have
distributed 15,000 to 6 winners and are advising them on bottling management with our WQS
technology.

We generate networks with the Mendoza Cuyo University (UNC). We worked with 2 material recovery
cooperatives from 2 different municipalities to develop educational recycling games with the intent
to obtain addition funding and educational opportunities for future projects.

We managed the creation of a beanbag
chair made by incarcerated women.
These chairs were sold in exchange for personal hygiene products.
In partnership with Dino Conte, a fabric company, who made the
beanbag outer maternal, Vinventions donated the materials that filled
the beanbags.

3.4. VALUE CHAIN

Viva for Life
Due to the COVID measures, some events like the annual Christmas Party for Employees
couln’t take place. So Vinventions Belgium gave € 3,000 to the operation Viva for Life that help
underprivileged children.
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Tomorrow Wine
In 2020, Vinventions organized the second edition of Tomorrow Wine, an innovation competition
for the student in wine sales and marketing. The 11 jury members, marketing directors from
French Wineries received 55 projects from students. The winner received 10,000 € to make this
project become a reality. The 2 students develop “Tiny Wine Limited”, a new wine packaging
playing with the code of the beer industry. Congratulations to all the finalists.
The wine will be packaged in a 25 cl bottle, the traditional beer bottle format. Sustainability is
key in the Tiny Wine Limited project: they plan to work with local wine producers and to keep
the consumption place not far from the production place to play on the terroir. The small format
of the bottle is also a responsible choice regarding the wine consumption. You don't need to
open a 75 cl bottle just for one glass of wine.

2020 Wallonia Export
Grand Prix
Vinventions is proud to be one of the winners of the 2020 Wallonia Export Grand Prix awarded by AWEX Wallonia Export & Investment Agency!
Click her to look at the video

Vanessa Sferrazza, Marketing, Belgium

I started working at Vinventions at the time of the first’s carbon neutral closure launch (Select Bio) which is now part of the
Nomacorc Green Line and I have since observed the company's fervent commitment to sustainability. It is with real enthusiasm
that in my daily work I communicate the efforts made to offer our customers sustainable and innovative solutions. But what pleases
me even more is to discover the spontaneous testimonials of our customers on social media who are happy to use our closures
because they meet their needs in terms of quality, efficiency and respect for the environment. This confidence shows us that
sustainable innovation is the right path towards a more sustainable world.

3.4. VALUE CHAIN
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Remy Caparros, Sales, France
I am proud to work in such a sustainable company. Indeed,
I like to offer my customers sustainable and efficient
closure solutions to protect from faults, inconsistencies and
outside influences that cause unwanted defects. I enjoy
being part of the sustainable process in order to be in
tune with the planet, our employees and our communities
every days to reduce carbon footprint, minimize waste
and maximize recyclability.

Partnership with
France Cancer
For many years, the France Cancer Association has been collecting Nomacorc and Syntek
closures to fund cancer research. In March 2020, the President of France Cancer, Gérard Ladry
presented a check for € 8,000 to the National Institute for Health and Medical Research and to
the National Center for Scientific Research.

3.4. VALUE CHAIN

Erik J. Keracik, Vice President, Polyethylene,
Westlake Chemical
We at Westlake are proud to be partnered with Vinventions
in sharing a similar mindset that our sustainability focus
is a strong consideration within our product innovation,
research and development processes which contributes to
our decision-making based on what our customers need
and desire for their specific product uses.
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LET’S KEEP
IN TOUCH

Thanks for reading our 2020 CSR Report
2020 was a really special and
unexpected year
In 2020, the COVID-19 drove the world into an unprecedented health crisis. At Vinventions,
we have been closely monitoring the spread of the virus since the beginning.
Our "COVID-19 Supervisory Committee" continues to meet regularly to ensure the safety
of our employees, suppliers and customers while ensuring the continuity of our activities.
From an operational point of view, our plants have been working since the beginning of
the COVID-19 crisis.
Our Belgian, Italian, German and French production sites continue to operate safely for
all staff and continue to ship the products to our customers. None of them are affected
to date.
We remain extremely vigilant regarding this crisis while looking ahead with optimism. At
Vinventions, we’ll continue to do everything we can to protect the health and safety of our
employees and to remain available to meet the needs of our customers.
At the end of 2020, Vinventions achieved sales volumes in line with 2019 (-0.1%), despite
the health crisis that shook the world. Considering that we have recorded that wine sales
declined on average by 10% in terms of volume and by 15 to 20% in terms of value on
the main markets (source: OIV based on customs data, 2020), for Vinventions Group CEO
Denis Van Roey, it is, “a solid performance that reflects our operations’ resilience and rewards
the efforts of all our production and sales teams who have maintained our excellent service,
making it possible to reassure our customers, particularly in Italy and Germany, where we
have recorded the strongest yearly growth for the group in USA, in Europe”.

Denis Van Roey, CEO Vinventions

4. LET'S KEEP IN TOUCH
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Thank you all for your efforts
in 2020!
See you in 2021 for another recap of all the great moments we shared
as a team and to review the progress we made together towards
preserving wines “one closure at a time”.
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5.

APPENDICES

5.1. Definitions
VIRGIN PLASTICS

BIO-BASED PLASTICS
Bio-based plastics are made wholly or partially from renewable
biological resources. Bio-based plastics are a wide range of
plastics (bio-PE, bio-PET, PLA, PHA, TPS, etc.) today mainly
produced from resources such as sugar cane, sugar beets, wheat
and corn. The properties, possible recycling and other end of
life options of bio-based plastics can vary considerably from
material to material. Bio-based plastics can be distinguished
from fossil-based plastics by carbon-14 dating 14C analysis.

BIODEGRADABLE PLASTICS
Biodegradable plastics are a family of plastics that can
biodegrade (conversion of materials by microorganisms to
water, carbon dioxide and biomass) in a specific environmental compartment (soil, marine, freshwater, ...) or a man made
environment (industrial and home composting).

Industrial composting conditions require elevated temperature
(55-60°C) combined with a high relative humidity and the
presence of oxygen and they are in fact the most optimal
compared to other everyday biodegradation conditions: i e in
soil, surface water and marine water Compliance with EN 13432
is considered a good measure for industrial compostability of
packaging materials, e g biodegradable plastics According to
the EN 13432 standard, plastic packaging can only be called
compostable if it is demonstrated that:
the packaging material and its relevant organic components
(>1 wt.%) are naturally biodegradable; disintegration of the
packaging material takes place in a composting process for
organic waste within a certain time; the packaging material has
no negative effect on the composting process; and the quality
of the compost is not negatively influenced by the packaging
material.

« Composting » is enhanced biodegradation under managed
conditions, predominantly characterized by forced aeration and
natural heat production resulting from the biological activity
taking place inside the material. The resulting output material,
compost, contains valuable nutrients and may act as a soil
improver.

RECYCLED PLASTICS
A recycled plastic is a plastic made from recovered and
recycled material. A recycled plastic has been used for
further processing such as compounding, extrusion or
injection moulding. The term “secondary” is often used
interchangeably with “recycled”.

CIRCULAR PLASTICS
Virgin plastics which are made from chemically recycled
mixed plastic waste.

MECHANICAL RECYCLING
COMPOSTABLE PLASTICS

A virgin plastic is a plastic material obtained after polymer
synthesis. The polymer building blocks can be made
from non-renewable (fossil) or renewable (bio-sourced
or recycled plastic) feedstock. A virgin polymer has not
been used for further processing such as compounding,
extrusion or injection moulding. The term “primary” is
often used interchangeably with “virgin”.

Recycling process where plastics are remolten and reprocessed
again into 2nd life applications.

ADVANCED RECYCLING

SINGLE-USE PLASTICS
Single-use plastics products include a diverse range of
commonly used fast-moving consumer products that are
discarded after having been used once for the purpose
for which they were provided.

Recycling process were plastics are chemically broken down to
smaller molecules which can be used to make new virgin plastics
(e.g. via a process like pyrolysis).
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Definitions
LIFE CYCLE ASSESSMENT (LCA)

CARBON FOOTPRINT (CF)

CARBON SINK

LCA is an environmental assessment method based on an
inventory of all potential pollutants entering different compartments of the environment (e. g. air, water, soil) and the assessment
of associated environmental impacts of a product system
throughout its life cycle.

CF is the quantity of GHGs expressed in terms of CO2
-equivalent, emitted into the atmosphere by an individual,
organization, process, product, or event from within a specified
boundary.

A carbon pool that is increasing in size is known as
carbon sink. A carbon pool can be a sink for atmospheric
carbon if during a given time interval more carbon is
flowing into it than out of it. Carbon sequestration is a
process, while carbon sink is a pool.

The definition does not allow for subtractions as a result of
offsetting. In practice, however, companies tend to claim that
carbon offsetting reduces their CF. Furthermore, in practice it is
not always clear whether CFs communicated refer only to direct
GHG emissions or indirect ones as well – scientists generally
define the CF of a product as including both direct and indirect
emissions. Both in science and in practice, the term is applied
to different entities: single processes, whole supply chains (or all
life-cycle stages) of products, individual consumers, populations,
companies, industry sectors and all sorts of activities and organizations.

CARBON STOCK

It goes beyond carbon footprint.

ENVIRONMENTAL IMPACT
Changes in environmental conditions lead to impacts on the social
and economic functions on the environment, such as the provision
of adequate conditions for health, resources availability and
biodiversity. Impacts often occur in a sequence: for example, GHG
emissions cause global warming (primary effect), which causes an
increase in temperature (secondary effect), leading to a rise of sea
level (tertiary effect), finally leading to loss of biodiversity.

The quantity of carbon held within a pool is known as
carbon stock. It is measured in metric tons of CO2.

CARBON SEQUESTRATION
CIRCULAR ECONOMY
Looking beyond the current take-make-dispose extractive
industrial model, a circular economy aims to redefine growth,
focusing on positive society-wide benefits. It entails gradually
decoupling economic activity from the consumption of finite
resources and designing waste out of the system. Underpinned
by a transition to renewable energy sources, the circular model
builds economic, natural and social capital.

Carbon sequestration is a biochemical process by which
atmospheric carbon is absorbed by living organisms, including
trees, soil microorganisms and crops and involving the storage
of carbon in soils, with the potential to reduce atmospheric
carbon dioxide levels.

It is based on three principles:
1

Design out waste
and pollution

3

Regenerate natural
systems

2

Keep products and
materials in use
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5.2. V
 inventions is contributing
to the UN-SDGs
Vinventions Sustainability
Commitments

Associated Sustainable
Develoment Goals

Targets

Ensure access to affordable, reliable,
sustainable and modern energy for all.

7.2 By 2030, increase substantially the share of renewable energy in the
global energy mix.
7.3 By 2030, double the global rate of improvement in energy efficiency.

We aim to have all Vinventions products be carbon
neutral in 2025.

Take urgent action to combat climate
change and its impacts.

13.3 Improve education, awareness-raising and human and institutional
capacity on climate change mitigation, adaptation, impact reduction and
early warning.

Life Cycle Analysis for all products
by 2025.

Ensure availability and sustainable
management of water and sanitation
for all.

6.4 By 2030, substantially increase water-use efficiency across all sectors
and ensure sustainable withdrawals and supply of freshwater to address
water scarcity and substantially reduce the number of people suffering
from water scarcity.

Protect, restore and promote sustainable
use of terrestrial ecosystems, sustainably
manage forests, combat desertification
and halt and reverse land degradation
and halt biodiversity loss.

15.3 By 2030, combat desertification, restore degraded land and soil,
including land affected by desertification, drought and floods and strive to
achieve a land degradation neutral world.

We develop programs to decrease by 10%, on an
annual basis, the generation of waste, in each of our
offices and plants.

Ensure sustainable consumption and
production patterns.

12.4 By 2020, achieve the environmentally sound management of chemicals
and all wastes throughout their life cycle, in accordance with agreed
international frameworks and significantly reduce their release to air, water
and soil in order to minimize their adverse impacts on human health and
the environment.
12.5 By 2030, substantially reduce waste generation through prevention,
reduction, recycling and reuse.
12.8 By 2030, ensure that people everywhere have the relevant information
and awareness for sustainable development and lifestyles in harmony with
nature.

We develop a culture and environment of excellence
in safety. --> Achieve best in class safety performances
and awareness.

Ensure healthy lives and promote
well-being for all at all ages.

3.9 By 2030, substantially reduce the number of deaths and illnesses from
hazardous chemicals and air, water and soil pollution and contamination.

PRODUCTION

All plants and offices will use 100% of sustainable
energy in 2023.
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Vinventions is contributing
to the UN-SDGs
END-OF-LIFE

Vinventions Sustainability
Commitments
To create and develop a sustainable business model for
the collection, sorting, treatment and recycling/upcycling
rate of our post-consumer closures and achieve full
circularity in 2025 for minimum 50% of of our production
of synthetic closures by the end of 2025.

PEOPLE

We ensure a place to speak up for people who doesn't
feel listened, respected. Actual processes communicated
in 2020 in each location where it already exists. Ensure
process is organized and communicated in each location
by end 2021.

Targets

Ensure sustainable consumption and
production patterns.

12.2 By 2030, achieve the sustainable management and efficient use of
natural resources.
12.3 By 2030, halve per capita global food waste at the retail and consumer
levels and reduce food losses along production and supply chains,
including postJharvest losses.
12.5 By 2030, substantially reduce waste generation through prevention,
reduction, recycling and reuse.
12.8 By 2030, ensure that people everywhere have the relevant information
and awareness for sustainable development and lifestyles in harmony with
nature.

Ensure healthy lives and promote
well-being for all at all ages.

3.8 Achieve universal health coverage, including financial risk protection,
access to quality essential health-care services and access to safe, effective,
quality and affordable essential medicines and vaccines for all.

Ensure inclusive and equitable quality
education and promote lifelong learning
opportunities for all.

4.4 By 2030, substantially increase the number of youth and adults
who have relevant skills, including technical and vocational skills, for
employment, decent jobs and entrepreneurship.

Achieve gender equality and empower
all women and girls.

5.5 Ensure women’s full and effective participation and equal opportunities
for leadership at all levels of decision-making in political, economic and
public life.

Promote peaceful and inclusive
societies for sustainable development,
provide access to justice for all and
build effective, accountable and
inclusive institutions at all levels.

16.7 Ensure responsive, inclusive, participatory and representative
decision-making at all levels.

All closures 100% renewable, biodegradable, or circular
by 2030.

We identify and implement at least 2 initiatives every
year, in each location, to improve the health and/or the
well-being of our associates - workers and employees.

COMMUNITY

Associated Sustainable
Develoment Goals

We promote the diversity in the company through our
recruitement and people development process.

We have a social responsibility to contribute to the
harmonious development of our society.
We identify and implement each year minium
5 initiatives / charity actions WW which benefit to
our local communities and contributes to the internal
promotion of our company values.
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5.3. V
 inventions is a signatory of both
the EU & US Plastics Pacts
Vinventions Sustainability
Commitments
We invest only in products that are efficient and
environment-friendly, are made of renewable, circular
or biodegradable materials, can be easily recycled and
are superior in wine quality preservation.
•

Renewable raw material: Nomacorc Green Line.

•

Circular raw material: Nomacorc Blue Line.

•

Biodegradable raw material: SÜBR.

We actively impact our value chain to reduce our
environmental footprint.

Design 100% recyclable and
reusable products where possible.

By 2025, ensure all plastic
packaging is 100% reusable,
recyclable, or compostable.

Increase recycling rate by 25%.

By 2025, undertake actions to
effectively recycle or compost 50%
of plastic packaging.

Use at least 30% of recycled plastics
in new plastics.

By 2025, ensure that the average
recycled content or responsibly
sourced bio-based content in plastic
packaging will be 30%.

With CorkLoop, we work on the creation of a
sustainable business model for the collection, sorting,
treatment and recycling/upcycling to achieve full
circularity for minimum 50% of our production of
synthetic closures by the end of 2025.

With the launch of the Blue Line in May 2021, we
introduced closures where 50% of the raw material
comes from a ISCC+ certified recycled plastic using a
“Mass Balance” approach.
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If you want to continue the conversation around
sustainability at Vinventions, please contact us at

sustainability@vinventions.com

Discover
Our Sustainability
Journey

